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THE FRENCH E-TAILING MARKET
IS EXPANDING AT EVERY LEVEL

€16.1 billion in 
revenues in 2007

Up 35% in 2007

More and more online 
shoppers: 19.8 million

A growing number 
of e-tailing sites  

37,000 active in 2007

Number of French e-commerce sites

Source: Fevad/Mediamétrie
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15,200

36,900

+57%

+54%

2003 2004 2005 2006 2007 2008 2009 2010

Projected e-commerce revenues
In € billions and % annual growth
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Number of Internet users
(in millions)

Number of people shopping online
(in millions)

2004 2005 2006 2007 2004 2005 2006 2007

+11%
+9%

+4%

30

+26%
+31%

+11%

10.6

19.8
23.7



3IINNVVEESSTTOORR DDAAYY 0088

COMPANY PROFILE

1998: Cdiscount founded by the Charle brothers

2001: Market leader in online DVD sales

2005: Market leader in online consumer electronics sales 
(IT, video, audio) 

Today
• Net revenue: €650 million
• 60,000 products in catalogue
• A 100,000 sq.m warehouse
• 700 employees; 350 in logistics
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GROWTH IN REVENUE

2003 2004 2005 2006 20072002

118
168

204

391

510

650€650 MILLION IN 2007
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CDISCOUNT, 
FRANCE’S E-COMMERCE LEADER

Source: Mediamétrie

6,281

6,102

3,996

3,720

3,137

2,620

2.5 times as big as

Twice as big as

2.5 times as big as

Audience
Unique visitors, January 2008

In millions

Revenue
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Price positioning

Innovative retailing practices: Surprising the visitor

Responsiveness

OUR STRENGTHS
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HOME PAGE
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CDISCOUNT, UNRIVALLED SELLING POWER
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OUR OBJECTIVES

To be the undisputed French market leader 
in online non-food sales

Net revenue
2008 target: €800 million
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STRATEGIC OBJECTIVES IN 2008

Improve margins
• Synergies with Groupe Casino:

• Purchasing with EMC
• Logistics

• Productivity gains
• New supply chain infrastructure: 

a single logistics hub totalling 100,000 sq.m

Speed up growth
• Opening 5 new sections
• Personalising the customer experience
• Advertising differently: TV
• Expanding outside France

Loading cells at the Cestas 
warehouse
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INNOVATIVE ADVERTISING

TV campaign in March Building works tarpaulin 
on 21 Jan. 2008



12IINNVVEESSTTOORR DDAAYY 0088

INTERNATIONAL EXPANSION


