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This supplement dated 15 April 2010 (the “Fourth Supplement”), is supplemental to, and must be
read in conjunction with the Base Prospectus dated 13 November 2009 prepared in relation to the
EUR 6,000,000,000 Euro Medium Term Note programme of Casino Guichard-Perrachon (the
“Issuer”), the first supplement dated 20 January 2010, the second supplement dated 8 March
2010 and the third supplement dated 17 March 2010 which were approved by the Commission de
Surveillance du Secteur Financier (the “CSSF”) on 13 November 2009, on 20 January 2010, on 8
March 2010 and on 17 March 2010, respectively, (together, the “Base Prospectus”) as a base
prospectus for the purposes of Article 5.4 of Directive 2003/71/EC (the “Prospectus Directive”)
and Article 8.4 of the Luxembourg Law on prospectuses for securities dated 10 July 2005 (the
“‘Luxembourg Law”).

This Fourth Supplement constitutes a supplement to the Base Prospectus for the purpose of the
Article 16 of the Prospectus Directive and Article 13 of the Luxembourg Law.

The Issuer accepts responsibility for the information contained in this Fourth Supplement. The
Issuer declares that, having taken all reasonable care to ensure that such is the case, the
information contained in this Fourth Supplement is, to the best of its knowledge, in accordance
with the facts and does not omit anything likely to affect the import of such information.

Save as disclosed in this Fourth Supplement, there has been no other significant new factor,
material mistake or inaccuracy relating to information included in the Base Prospectus since the
publication of the Base Prospectus. To the extent that there is any inconsistency between (a) any
statements in this Fourth Supplement and (b) any other statement in, or incorporated by reference
into, the Base Prospectus, the statements in (a) above will prevail.

Unless the context otherwise requires, terms defined in the Base Prospectus shall have the same
meaning when used in this Fourth Supplement. The Fourth Supplement is available on (i) the
website of the Issuer (www.groupe-casino.fr) and (ii) the website of the Luxemburg stock
exchange (www.bourse.lu).

In accordance with article 13 paragraph 2 of the Luxembourg Law, investors who have already
agreed to purchase or subscribe for the securities before this Fourth Supplement is published
have the right, exercisable within a time limit of minimum two working days after the publication of
this Fourth Supplement, to withdraw their acceptances.



DOCUMENT INCORPORATED BY REFERENCE

This Fourth Supplement should be read and construed in conjunction with the following
document which has been previously published or is published simultaneously with this
Fourth Supplement and that has been filed with the CSSF and shall be incorporated by
reference in, and form part of, this Fourth Supplement :

(@) the Document de Référence 2009 of the Issuer in French language (the “2009
Reference Document”) except for the third paragraph of the “Aftestation du
Responsable du Document de Référence” on page 260 and for the information

incorporated by reference on page 261.

Such document shall be deemed to be incorporated by reference in, and form part of this
Fourth Supplement, save that any statement contained in a document which is deemed to
be incorporated by reference herein shall be deemed to be modified or superseded for the
purpose of this Fourth Supplement to the extent that a statement contained herein modifies
or supersedes such earlier statement (whether expressly, by implication or otherwise). Any
statement so modified or superseded shall not be deemed, except as so modified or
superseded, to constitute a part of this Fourth Supplement.

This Fourth Supplement and the document incorporated by reference in this Fourth
Supplement will be published on, and copies may be obtained from (i) the website of the
Issuer (www.groupe-casino.fr), and (ii) the website of the Luxembourg Stock Exchange
(www.bourse.lu).

For the purposes of the Prospectus Directive, information can be found in the 2009
Reference Document incorporated by reference in this Fourth Supplement in accordance
with the following cross-reference table:

Annex IV of the Commission Regulation No. 809/2004 2009 Reference
Document
Page
A43 SELECTED FINANCIAL INFORMATION
A4.3.1 Selected historical financial information regarding the issuer, |4

presented, for each financial year for the period covered by
the historical financial information, and any subsequent
interim financial period, in the same currency as the financial
information.

The selected historical financial information must provide key
figures that summarise the financial condition of the issuer.
A4 .4 RISK FACTORS

Ad.4 Prominent disclosure of risk factors that may affect the 51to0 55
issuer’s ability to fulfil its obligations under the securities to
investors in a section headed "Risk Factors".

A4.5 INFORMATION ABOUT THE ISSUER
A4.5.1 History and development of the Issuer: 8,9

252 to 255
A4.5.1.1 the legal and commercial name of the issuer; 246




Annex IV of the Commission Regulation No. 809/2004

2009 Reference

Document
Page

A4.51.2 the place of registration of the issuer and its registration 246
number;

A4.5.1.3 the date of incorporation and the length of life of the issuer,  [246
except where indefinite;

A4.51.4 the domicile and legal form of the issuer, the legislation under |246
which the issuer operates, its country of incorporation, and the
address and telephone number of its registered office (or
principal place of business if different from its registered
office);

A4.51.5 any recent events particular to the issuer which are to a 38
material extent relevant to the evaluation of the issuer’s
solvency.

A4.52 INVESTMENTS

A4.5.2.1 A description of the principal investments made since the date |17, 18, 26 to 28 and 33
of the last published financial statements.

A4.6 BUSINESS OVERVIEW

A4.6.1 Principal activities:

A4.6.1.1 A description of the issuer’s principal activities stating the 9to 16
main categories of products sold and/or services performed; |20 to 29
and

A4.6.2 Principal markets 9to 16
A brief description of the principal markets in which the issuer|20 to 29
competes.

A4.7 ORGANISATIONAL STRUCTURE

A4.7.1 If the issuer is part of a group, a brief description of the group |29 to 35
and of the issuer's position within it. 46 to 48

A4.7.2 If the issuer is dependent upon other entities within the group, |29 to 35
this must be clearly stated together with an explanation of this 46 to 48
dependence.

A4.10 ADMINISTRATIVE, MANAGEMENT, AND SUPERVISORY
BODIES

A4.10.1 Names, business addresses and functions in the issuer of the|184 to 198
following persons, and an indication of the principal activities
performed by them outside the issuer where these are
significant with respect to that issuer:

(@) members of the administrative, management or
supervisory bodies;

(b) partners with unlimited liability, in the case of a limited
partnership with a share capital.

A4.10.2 Administrative, Management, and Supervisory bodies 203

conflicts of interests

Potential conflicts of interests between any duties to the
issuing entity of the persons referred to in item 10.1 and their
private interests and or other duties must be clearly stated. In
the event that there are no such conflicts, make a statement




Annex IV of the Commission Regulation No. 809/2004

2009 Reference
Document

to that effect.

Page

A4.11

BOARD PRACTICES

A4.111

Details relating to the issuer's audit committee, including the
names of committee members and a summary of the terms of
reference under which the committee operates.

209

A4.11.2

A statement as to whether or not the issuer complies with its
country’s of incorporation corporate governance regime(s). In
the event that the issuer does not comply with such a regime
a statement to that effect must be included together with an
explanation regarding why the issuer does not comply with
such regime.

184
206

A4.12

MAJOR SHAREHOLDERS

A4.121

To the extent known to the issuer, state whether the issuer is
directly or indirectly owned or controlled and by whom and
describe the nature of such control, and describe the
measures in

place to ensure that such control is not abused.

46 to 48

A4.12.2

A description of any arrangements, known to the issuer, the
operation of which may at a subsequent date result in a
change in control of the issuer.

46 to 48

A4.13

FINANCIAL INFORMATION CONCERNING THE ISSUER'S
ASSETS AND LIABILITIES, FINANCIAL POSITION AND
PROFITS AND LOSSES

A4.13.1

Historical Financial Information

Audited historical financial information covering the latest 2
financial years (or such shorter period that the issuer has
been in operation), and the audit report in respect of each
year. Such financial information must be prepared according
to Regulation (EC) No 1606/2002, or if not applicable to a
Member States national accounting standards for issuers from
the Community.

67 to 150
25

Statutory Auditors’ Report on the Consolidated Financial
Statements

66

Consolidated Income Statement

67 to 68

Consolidated Balance Sheet

70 to 71

Consolidated Cash Flow Statement

72to0 73

Consolidated Statement of Changes in Equity before
appropriation of Profit

7410 75

Statement of recognised Income and Expense

69

Notes to the Consolidated Financial Statements

76 to 150

A4.13.2

Financial statements

If the issuer prepares both own and consolidated financial
statements, include at least the consolidated financial
statements in the registration document.

67 to 150

A4.13.3

Auditing of historical annual financial information

A4.13.3.1

A statement that the historical financial information has been
audited. If audit reports on the historical financial information

D
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Annex IV of the Commission Regulation No. 809/2004

2009 Reference
Document

have been refused by the statutory auditors or if they contain
qualifications or disclaimers, such refusal or such
qualifications or disclaimers must be reproduced in full and
the reasons given.

Page

A4.13.6

Legal and arbitration proceedings

Information on any governmental, legal or arbitration
proceedings (including any such proceedings which are
pending or threatened of which the issuer is aware), during a
period covering at least the previous 12 months which may
have, or have had in the recent past, significant effects on the
issuer and/or group's financial position or profitability, or
provide an appropriate negative statement.

53 to 54

A4.14

ADDITIONAL INFORMATION

A4.141

Share Capital

A4.14.1.1

The amount of the issued capital, the number and classes of
the shares of which it is composed with details of their
principal characteristics, the part of the issued capital still to
be paid up, with an indication of the number, or total nominal
value, and the type of the shares not yet fully paid up, broken
down where applicable according to the extent to which they
have been paid up.

39, 40

A4.14.2

Memorandum and Articles of Association.

A4.14.21

The register and the entry number therein, if applicable, and a
description of the issuer’s objects and purposes and where
they can be found in the memorandum and articles of
association.

246

A4.15

MATERIAL CONTRACTS

A4.15

MATERIAL CONTRACTS

A brief summary of all material contracts that are not entered
into in the ordinary course of the issuer's business, which
could result in any group member being under an obligation or
entittement that is material to the issuer’s ability to meet its
obligation to security holders in

respect of the securities being issued.

36 to 37

A4.17

DOCUMENTS ON DISPLAY

A4.17

A statement that for the life of the registration document the
following documents (or copies thereof), where applicable,
may be inspected:

(a) the memorandum and articles of association of the issuer;

(b) all reports, letters, and other documents, historical financial
information, valuations and statements prepared by any
expert at the issuer's request any part of which is included or
referred to in the registration document;

(c) the historical financial information of the issuer or, in the
case of a group, the historical financial information of the
issuer and its subsidiary undertakings for each of the two
financial years preceding the publication of the registration
document.

206, 246
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An indication of where the documents on display may be
inspected, by physical or electronic means.

Any information contained in the document incorporated by reference but not mentioned in the
cross-reference table is published for information purpose only.




RECENT DEVELOPMENTS

The section “Recent Developments" pages 70 et seq. of the Base Prospectus is completed by the
insertion of the following press release :

14 April 2010

Sustained Sales Growth in First-Quarter 2010: 5.6%

Faster organic growth: up 3.5% (vs. 0.1% in Q4-2009)
Good performance by the convenience formats in France

Double-digit growth in International operations

Consolidated net sales Q1-2009 Q1-2010 % change QoQ Q4 2009
€m €m Reported Organic @ Organic @

Continuing operations"’ 6,256.2 6,608.9 5.6% 3.5% 0.1%
France 4,208.4 4,225.2 0.4% 0.4% -2.3%
International 2,047.9 2,383.7 16.4% 10.6% 4.8%
7 2009 data restated for the sale of Super de Boer
) Based on constant scope of consolidation and exchange rates

Organic growth excluding petrol Q4 2009 Q12010

Continuing operations -0.2% 2.6%

France -2.7% -0.9%

International 4.7% 10.2%

Consolidated net sales rose by a sustained 5.6% in the first quarter of 2010.

The favourable impact of the consolidation of Ponto Frio by Grupo P&do de Agucar was offset by the
deconsolidation of Venezuelan operations @ as of 1 January, leading to a negative 1.2% impact
from changes in the scope of consolidation. The positive 3.4% currency effect primarily reflected the

sharp increase in the Brazilian real and the Colombian peso against the euro during the period.

Higher petrol prices added 0.9% to growth, while the calendar effect was a slightly negative 0.3% in
France and neutral in International operations.

Organic growth for the quarter stood at 3.5% (2.6% excluding petrol), representing a noticeable
acceleration from fourth-quarter 2009 (down 0.2% excluding petrol).

@ On 17 January 2010, President Hugo Chavez announced the nationalisation of the Exito hypermarkets operated in Venezuela. Talks
are still underway with the government with a view to selling a majority stake in Cativen, the company which consolidates
all the Group operations in Venezuela.




In France, the sales trend improved in the first quarter, with organic sales excluding petrol slightly
down (0.9%) versus a 2.7% decrease in fourth-quarter 2009.
- All of the convenience formats (Casino Supermarkets, Monoprix, Superettes and Franprix)
reported a tangible improvement in performance, with a gain in total sales for the period.
- Cdiscount maintained its strong sales momentum.
- The sales trend at Géant Casino and Leader Price gradually improved over the quarter,
reflecting the initial impact of reinvesting the gains from the pooled purchasing of private-
label and value-line products.

International operations, which represented 36% of sales, saw a sharp acceleration in organic
growth, to 10.6% from 4.8% in fourth-quarter 2009.
- Operations in South America reported double-digit (13.3%) growth, impelled notably by
the very strong gains in Brazil.
- In Asia, organic growth remained brisk, rising 7.3% on the back of firm sales in Thailand
and sustained strong growth in Vietnam.

In all, the solid first-quarter performance attested to the good positioning of the Group’s business
portfolio:
- A favourable business mix in France, weighted towards the convenience and discount
formats, and leadership in the non-food e-commerce segment.
- Ininternational markets, leadership positions in countries with high growth potential.

Groupe Casino is confident in its ability to strengthen its market share in France by improving the
price competitiveness of its banners through the reinvestment of purchasing gains and by faster
expansion in the convenience and discount formats.

Internationally, the quality of the Group’s assets should drive further strong and profitable growth.

The Group will pursue its €1 billion asset disposal programme and confirms its target of a net
debt/EBITDA ratio of less than 2.2x at year-end 2010.




FRANCE

Sales in France rose 0.4% over the period. Petrol sales had a 1.3% positive impact.
Excluding petrol, sales ended the period down a slight 0.9%, compared with a 2.7% decline in

fourth-quarter 2009.

The first quarter therefore saw a tangible improvement in the sales trend, led by a good
performance across all of the convenience formats.

In € millions First quarter
2009 2010 % Change | Organic growth
excluding petrol
Net sales, France 4,208.4 4,225.2 0.4% -0.9%
Franprix-Leader Price 1,011.9 976.9 -3.5% -3.5%
Geant Casino 1,258.1 1,247.0 -0.9% -3.9%
hypermarkets
Convenience stores 1,578.8 1,618.9 2.5% 1.3%
Casino supermarkets 770.1 798.7 3.7% 1.2%
Monoprix 454.3 470.0 3.4% 3.4%
Superettes 354.4 350.2 -1.2% -1.2%
Other segments 359.5 382.4 6.4% 6.4%

Same-store sales

First quarter 2010

Including petrol

Excluding petrol

Franprix

Leader Price

Géant Casino hypermarkets
Casino supermarkets
Monoprix

0.6%
-10.8%
-1.6%
+1.5%
+2.4%

0.6%

-4.7%
-1.0%
+2.3%

-10.8%

Franprix/Leader Price

Franprix’s same-store sales rose 0.6%, driven by a 0.8% increase in footfalls. The banner's
attractiveness has been enhanced by the faster deployment of the new store concept, with 34
units upgraded during the quarter versus 39 in all of 2009. The impact has been highly
satisfactory, with double-digit sales gains at the renovated stores.

Leader Price reported a 10.8% drop in same-store sales. The sales trend improved in March,
reflecting the initial impact of price cuts thanks to the purchasing gains resulting from the pooling of
the Group’s private-label and value-line products.

Expansion continued in line with the business plan, with the opening of 15 Franprix stores and 9
Leader Price stores during the quarter.

In all, Franprix-Leader Price sales ended the period down 3.5%.




Hypermarkets
Géant Casino sales declined by 4.7% on a same-store basis, excluding petrol.
The average basket was stable, up 0.2%, footfalls were down 4.9%.

Food sales were down 4.0%. Purchasing gains began to be reinvested mainly in March. These
significant, targeted price cuts will be pursued and will help to strengthen the banner’s price
competitiveness.

Non-food sales declined by 6.4% over the period, notably due to the process of repositioning the
offer around the most revenue generating and profitable categories. The banner thus continued to
cut back on the assortment of large appliances. On the other hand, certain multimedia families and
small electrical appliances saw a significant increase in sales over the quarter.

Convenience stores

Supermarkets

Casino Supermarkets’ same-store sales improved tangibly over the quarter, declining by
1% year-on-year, compared with a 3.4% decrease in fourth-quarter 2009. Average spend
rose by 0.7%, led by the banner’s expertise in fresh and chilled food products.

Excluding petrol, total sales were up 1.2%.

Monoprix

Led by growth in both food and non-food business, Monoprix reported a solid 2.3%
increase in same-store sales, an excellent performance that once again demonstrated the
success of the banner’s differentiated positioning.

A Citymarché unit and two Naturalia stores were opened during the period.

Total sales were up 3.4%.

Superettes
Superette sales eased back a limited 1.2% in the first quarter, as the favourable impact of
new franchisees was offset by sustained rationalisation of the store base.

Other businesses

Cdiscount maintained strong sales growth. New initiatives are being planned to strengthen the
company’s growth momentum, such as the possibility of picking up purchases in Géant Casino
and superette stores and the development of private label products.

In all, sales by the other businesses (Cdiscount, Mercialys, Casino Cafeteria and Banque Casino)
rose by 6.4% over the quarter.
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INTERNATIONAL

International sales rose by a very robust 16.4% over the quarter.

The favourable impact of Ponto Frio’s consolidation by Grupo P&o de Agucar (GPA) was offset by
the deconsolidation of Venezuelan operations as of 1 January 2010, leading to a negative 4.5%
impact from changes in the scope of consolidation.

The positive 10.3% currency effect primarily reflected the sharp increase in the Brazilian real and
the Colombian peso against the euro during the period.

The significant acceleration in organic growth, to 10.6% from 4.9% in first-quarter 2009, was led by
very strong growth in South America (up 13.3%) and sustained robust momentum in Asia (up
7.3%).

Growth - Q1 2010 Reported Organic Same-store
South America 21.6% 13.3% +10.5%
Asia 6.2% 7.3% +5.3%

In South America, same-store sales rose 10.5% over the quarter (versus 4.4% in 2009), lifted by
double-digit growth in Brazil and improved sales both in Colombia and Argentina.
- GPA’s same-store sales rose 18.1%*, led by both food and non food. All of the banners
contributed to this excellent performance. E-business sales increased by a very strong
65.3% including VAT. Reported sales surged 50.2%* on the consolidation of Ponto Frio,
which saw a sustained turnaround with sales up more than 50% over the period.
- In Colombia, Exito saw a tangible 2.6% improvement in same-store sales, while expansion
drove a 3.7%" increase as reported.

Operations in Asia reported another quarter of robust organic growth, up 7.3% thanks to an
improvement in Big C’s same-store sales in Thailand and sustained strong momentum in Vietnam.
A hypermarket was opened in Vietnam, increasing the store base to 10 at 31 March.

Performance in the Indian Ocean was satisfactory over the quarter, with a 0.3% decline in same-
store sales and a 1.9% increase on an organic basis.

*Data published by the company
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Main changes in the scope of consolidation

e Ponto Frio has been consolidated by the Grupo Pao de Agucar (GPA) since 1 July 2009.

e Following the acquisition, GPA launched a rights issue, which had the effect of reducing
Groupe Casino’s stake from 35.0% at 30 June to 33.7% as of 21 September 2009.

e On 17 January 2010, President Hugo Chavez announced the nationalisation of the Exito
hypermarkets operated in Venezuela. Talks are still underway with the government with a
view to selling a majority stake in Cativen, the company which consolidates all the Group
operations in Venezuela. Venezuelan operations have no longer been fully consolidated
since 1 January 2010.

First quarter % change
2009 2010 In euros At constant
€m €m exchange
rates
France 4,208.4 4,225.2 0.4% 0.4%
Of which:
Franprix — Leader Price 1,011.9 976.9 -3.5% -3.5%
Géant Casino hypermarkets 1,258.1 1,247.0 -0.9% -0.9%
Convenience stores 1,578.8 1,618.9 2.5% 2.5%
Casino supermarkets 770.1 798.7 3.7% 3.7%
Monoprix 454.3 470.0 3.4% 3.4%
Superettes 354.4 350.2 -1.2% -1.2%
Other segments 359.5 382.4 6.4% 6.4%
INTERNATIONAL 2,047.9 2,383.7 16.4% 6.1%
Of which:
South America 1,422.8 1,730.2 21.6% 6.4%
Asia 422.6 448.9 6.2% 7.3%
Other segments 202.4 204.6 1.1% 1.5%
NET SALES, CONTINUING OPERATIONS" 6,256.2 6,608.9 5.6% 2.3%
M 2009 data restated for the sale of Super de Boer
Average exchange rates Q1-2009 Q1-2010 % change
Argentina (ARS/EUR) 0.2170 0.1882 -13.3%
Uruguay (UYP/EUR) 0.0326 0.0368 12.7%
Venezuela (VEF/EUR) (x1,000) 0.3557 n/a n/a
Thailand (THB/EUR) 0.0217 0.0220 1.0%
Vietnam (VND/EUR) (x1,000) 0.0452 0.0396 -12.4%
Colombia (COP/EUR) (x1,000) 0.3196 0.3701 15.8%
Brazil (BRL/EUR) 0.3316 0.4008 20.9%

Investor Relations
Nadine Coulm Aline Nguyen
ncoulm@groupe-casino.fr anguyen@groupe-casino.fr
+33 (0)1 53 6564 17 +33 (0)1 53 65 64 85
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France 31 March 2009 31 December 31 March
2009 2010
Géant Casino hypermarkets 129 122 122
Of which French Affiliates 3 5 5
International Affiliates 15 5 5
+ Service stations 99 99 99
Casino supermarkets 391 390 394
Of which French Franchise/ Affiliates 57 53 54
International Franchise /Affiliates 22 21 24
+ Service stations 153 156 156
Franprix supermarkets 712 789 798
Of which Franchise outlets 421 472 477
Monoprix supermarkets 380 463 470
Of which Naturalia 39 41 43
Of which Franchise affiliates/outlets 47 117 121
Leader Price discount stores 540 559 562
Of which Franchise outlets 262 266 278
TOTAL supermarkets and discount stores 2,023 2,201 2,224
Of which Franchise outlets/Stores operated 809 929 954
under business leases
Petit Casino superettes 1,911 1,816 1,804
Of which Franchises 25 28 28
Eco Services superettes 6 4 3
Of which Franchises 5 4 2
Spar superettes 916 896 895
Of which Franchises 736 739 741
Vival superettes 1,685 1,753 1,772
Of which Franchises 1,685 1,753 1,772
Casitalia and C'Asia superettes 1 1 1
Other Franchise stores 1,142 1,257 1,310
Casino supermarkets 1,142 1,257 1,310
Corners, Relay, Shell, EIf, Carmag, other
Wholesale activity 439 1,025 1,020
TOTAL convenience stores 6,100 6,751 6,805
Of which Franchise outlets/Stores operated 4,032 4,805 4,874
under business leases
Other affiliate stores 15 13 16
Of which French Affiliates 14 13 15
International Affiliates 1 1
Other businesses 268 277 284
Cafeterias 268 277 284
TOTAL France 8,535 9,364 9,451
Hypermarkets 129 122 122
Supermarkets 1,483 1,642 1,662
Discount stores 540 559 562
Superettes and other stores 6,115 6,764 6,821
Other 268 277 284
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International

31 March 2009

31 December 2009

31 March 2010

ARGENTINA 65 49 22
Libertad hypermarkets 15 15 14
Leader Price discount stores 26 26 0
Other businesses 24 8 8
URUGUAY 52 53 53
Geéant hypermarkets 1 1 1
Disco supermarkets 27 28 28
Devoto supermarkets 24 24 24
VENEZUELA 42 4 0
Exito hypermarkets 6 6 0
Cada supermarkets 36 35 0
BRAZIL 600 1,080 1,089
Extra hypermarkets 102 103 104
Pao de Agucar supermarkets 144 145 145
Sendas supermarkets 73 68 67
Extra Perto supermarkets 4 13 13
CompreBem supermarkets 165 157 155
Assai discount stores 28 40 42
Extra Facil supermarkets 37 52 61
Eletro, Ponto Frio 47 502 502
Of which Ponto Frio 455 455
THAILAND 84 97 97
Big C hypermarkets 66 67 67
Mini Big C, Pure 18 30 30
VIETNAM 8 9 10
Big C hypermarkets 8 9 10
INDIAN OCEAN 51 50 49
Jumbo hypermarkets 11 11 11
Score/Jumbo supermarkets 20 21 21
Cash and Carry supermarkets 5 5 5
Spar supermarkets 6 6 6
Other 9 7 6
COLOMBIA 262 260 260
Exito hypermarkets 87 89 89
Pomona and Carulla supermarkets 94 89 87
Bodega discount stores 14 47 49
Ley, Q Precios, Merquefacil, 67 35 35
Surtimax and others

TOTAL INTERNATIONAL 1,164 1,639 1,580
Hypermarkets 296 301 296
Supermarkets 598 591 551
Discount stores 79 124 102
Other businesses 191 604 631
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