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Introduction @/3)

» In France the Group's key geographies,such as Paris and south-east
Francewere particularlyhard hit by the 2020-2021healthcrisis(declinein
customertraffic andtourist numbersrestrictedaccesgo storeg

» In this environment,the Grouphasundergonea deeptransformationand
is now refocusedon the most buoyantand structurally profitable formats
(premium,convenienceg-commerce)

y Thecostsavingglansimplementedduring the period reducedthe costbase

and sustainablyincreasedbanner profitability. The restructuringgenerated
non-recurringexpenseswhichtemporarilyweighedon cashflow generation

y Implementationof the disposalplan initiated in Francein 2018 of which
€3.3bn hasbeencompletedto date, slowedduringthe healthcrisis

e ds AN MM~ AN T NOURRIR UN MONDE
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Introduction(2/3)

» Cdiscount'dusinesanodel hasbeen completelytransformedover the last
two years,shiftingfrom a modelbasedon direct salesto one basedon the
marketplace digital marketingand a decreasein direct sales,pendingthe
major start-up of its B2B activities(Octopig in 2022 In this environmentall
Cdiscountindicatorsimprovedover two yearsafter an exceptionalyearin
2020

» In Latin America the Group'sgeographieswvere heavily affected by the
pandemic TheGroup'sbannershadto adaptto the new situation Thanks
to major transactions(Assaispinoff, sale of GPAExtra Hypermarketsto
Assai, the Groupnow haswell adaptedassetgeadyto accelerategrowthin
their respectivamarkets
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Introduction(3/3)

» Amidthe ongoingnormalisationof the health situation the completionof
the transformationplansandthe continuedexpansiorof convenienceand
e-commerceformatswill enablethe Groupto aimfor areturnto growthin
Francen 2022in profitableandcashflow generatingormats

» In view of the current outlook and the options available the Group is
confidentin its ability to completeits €4.5bn disposablanin Franceby the
endof 2023at the latest

uuuuuu
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2021 highlightg, France

Refocus on the most buoyant and structurally profitable
formats

» The Group is now refocused on the most buoyant formats (premium,
convenienceg-commerce)whichrepresent76%o0f its saleg+16 ptsvs 2018
y Furtherincreasein the retail banners' EBITDAnarginto 9.1% (8.3% in 2019
drivenby efficiencyplans

y All bannersare profitable with a verysatisfactorylevelof profitability for buoyant
formats

» The Group prioritises formats experiencingstructural growth: (i) convenience
stores and (ii) e-commercein partnership with Europeanor world leaders
(OcadoAmazonGorillas)

y Convenience 730 conveniencestores opened in urban (Franprix Naturalia
Monop), semiurbanandrural (Vival Sparetc.) areassinceJanuan2021

y Food e-commerce home deliveryup +48% over the year, aheadof the market
(+25%%), with strongleadershign the lle-de-Franceregion

» Launchof the purchasingalliancewith Intermarchéin September2021, to be
extendedo purchase®f goodsandserviceshot for resalefrom April2022

» Progres®nthe disposaplannowrepresenting 3.3bn

| 2,49¢

POMME
PINK LADY
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1 France Retail excluding GreenYellow, Vindémia and real estate developBuemte: NielsenlQ CCISMO
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Q1 2022 highlightsFrance

Seguential improvement in net sales

Change in samstore sales

4 weeks

Q3 Q4 Q1 -

2021 2021 2022

0 0 0 17 Aprilt
Hypermarkets -85% -4.7% -1.2%  +5.2%
Supermarkets 2.7% -3.3% -25% -3.5%
Convenience -1.3%  -0.7%  +3.7% +3.6%
Casino banners -45% -3.3% -05% +1.5%
Monoprix 4.1% -2.8% -3.0% +2.6%
Franprix -3.6% -2.0% -2.2% +2.0%

» Retailbanners

y Samestore net saleswere at -1.6%in Q1 2022 a sequentiaimprovementon Q4 2021
(-3.09%) andon Q3 2021 (-4.3%)

y Bannergegainedgrowth momentumoverthe lastfour weeks with net salesup +2.0%
on asamestorebasis

y Thefood Ecommercebusinessenjoyedfurther gopodmomentum with first-quarter net
salesup +21%

y The Group continuedto roll-out its strategyof developingconvenienceformats with
nearly200storeopeninggVival SparLePetit CasinoFranprixetc.)

1 For the period from 21 March to #pril2022 9 Cﬁj«”j}}@o
2022 Annual General MeetimgTuesday, 10 May 2022 R 1




2021 highlights Latin America

Three assets wefldapted to their respective markets and
ready to accelerate growth:

Net sales EBITDA Trading profit
Change Change Change Change Change Change
2021 overl over2| 2021 overl over2| 2021 overl over2
Inem yeat  yeard yeaP year$ yeaP year$

Exito 3,695 +7.5% +11% 333 +20% +19% 211 +33% +34%
Assai 6,568 +17% +51% 489 +18% +51% 384 +16% +48%
GPA 4,184 5.2% +1.1% 240 -15% +6.8% 44 -56% -24%

Latam 14,448 +6.0%% +239%8 | 1,063 +8.7% +29% | 640 +7.9% +34%

» TheGroupnow hasthree assetsadaptedto their respectivemarketsandreadyto accelerate
growth

y GrupoExitq leaderin Colombisand Uruguay
y AssaiwhichistargetingR$100bn in grosssalesn 2024in the cash& carrysegment

y GPAwhich operatesbuoyantformats (premium,convenienceand e-commerce)in the
mostbuoyantregions(SaoPaulo)

» Excellentperformancefrom Grupo Exitq with EBITDAIp +20% to €333m (9.0% EBITDA
margin)andtradingprofit up +33% to €211m

y In Colombid, salesjumped +7% to €2.8bn, driven by innovation and omnichannel
activities whichnow accountfor 12%of saleq2.4-timesmorevs 2019

Tradingprofit up +43% over the year, driven by the businessand by property
development

y In Uruguay, excellentprofitability (¢59m in EBITDAwith a 10% EBITDAnargin) and
salesof €0.6bn for the year

1 Change in local currency; data published by the subsiéli@ahgnge atonstant exchange rates; change in EBITDA and trading rg,j[j;PE’
excluding tax credits dsSino
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2021 highlights Latin America

Faster growth for Assai and development of GPA in buoyant

formats

» 2021highlightsnclude

y Assai'distingon the NovoMercadoandthe New YorkStock

Exchangen March 2021, followingthe spinoff from GPAN
late 2020

y Saleof 70 Extrahypermarketownedby GPAo Assai

» Assai'fighlyprofitablebusinessnodelstepsup agear

y EBITDAyrowth of +18%" in 2021 to €489m, with a margin
improvement

y Openingof 28 storesin 2021 (total of 212 stores)

y Grosssalegargetof Rb100bn (e17bn)in 2024 (+30%p.a.) to

be achieved by. (i) opening around 50 stores and
(i) converting70 Extrahypermarkets

» GPAefocusedbn premium,conveniencande-commerce
y Focuson profitablepremiumandconveniencéormats

y Priority given to food e-commerce where sales have

increasedby +363%% vs 2019 accountingfor 8% of food
salesn 2021 (vs 2% in 2019

y Accelerationin the Sao Paulo region where GPAenjoys
strongvisibility

1 Change at constant exchange rates, excluding tax crébigga published by the subsidiary
2022 Annual General MeetiggTuesday, 10 May 2022
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Q1 2022 highlightsLatin America

Excellent performance from Assai and Grupo Exito

. Total Organic Samestore
Net sales (irem) Q1 2022 growth growth —
GPA 746 -24.6% -33.8% +1.0%
Assai 1,948 +36.1% +21.1% +6.7%
Grupo Exito 1,012 +18.5% +20.3% +20.8%

» In Brazil,continued strong momentum at Assai(samestore growth of +7% and organic
growth of +21%). Further positive samestore growth of +1% at GPA(negativeorganic
growth of -34%dueto the hypermarketclosures)

» Stronggrowth at Grupo Exitg with samestore growth of +21% driven by the economic
recoveryandthe return of tourists

» Assahasalreadytaken possessiomnf 60 GPAhypermarketswvith a viewto convertingthem
to the cash& carryformat, and plansto open40 of them in the secondhalf of 2022 in line
with managemenexpectations

» Thevalueof the Group'sholdingsin GPAand Assahasincreasedy +€0.9bn (+60%9 since
the beginningpf the yearto standat e 2.4bnat 20 April

1 Data by company as published by the subsidiaries GPsaadg "TotalLatant excluding fuel and calendar effects Cc?g'm
. 12 e
2022 Annual General MeetiggTuesday, 10 May 2022 bR
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TO PROFITABLE ENERGY!
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Casino

Business reviewFrance
76% of net sales now generated by buoyant formats (+16 pts

vs. 2018)

Cdiscount

Convenience
(Franprix, Vival, etc.)

Buoyant formats

Discount stores
eader Price)
ther(Vlndemla

etc.)

% net sales by segment

Casino 2018

14%

+16 pts
37%

23%

-16 pts
6%

Casino 2021

18%

46%

21%

76%

Market average
6%

46%
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» Completionof the businessniximprovementphase
y Group refocusedon buoyant, profitable segments(premium, conveniencestores,

Cdiscount

y Buoyantformats now accountfor 76% of net sales(vs market averageof 43%), up
+16 ptsvs 2018

y Halfof hypermarketsare locatedin the ProvenceAlpesCoted'Azur,AuvergneRhéne
AlpesandBordeauxegions hypermarketsepresentaround20%of net sales

1Kantar market shares (P12 MAToenmerce included in hypermarket and supermarket segments on a pro rata bas_jls4

2022 Annual General MeetiggTuesday, 10 May 2022
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1. Retail banners France

Acceleration on the strategic priorities

» 730 conveniencestoresopenedsinceJanuary2021in urban (Franprix Naturalig
Monop), semturbanandrural (SparVival etc.) areas

y Franchiselevelopmentmodelwith low capitalintensity

» Groupperformancenow in line with the market significantlyimprovingon trends
in recentperiods

y Returnto growth overthe four weeksto 17 April

Breakdown of France Retail net sales
on a samestore basis +2,0%

-1,6%
-3,0%
-4,3%
-6,4%
-8,4%
Q1 2021Q2 2021Q3 2021Q4 2021Q1 2022 4wks at
17/04

M

Thefeaturespioneeredby the Grouphavebeenstrengthened
y Launclof subscriptionsit Monoprix

y Fullspectrumof home deliverysolutionscoveredc from a full grocerycart delivered
at D+1 to breakdownassistancevithin afew minutesg with leadingpartners

y Continuedreductionin nonfood spacesin favour of food and specialisechonfood
spacesLaSantéau Quotidien(MonoprixX, soft mobility (Monoprix Franprix Géanj,
andnon-food cornerswith specialistgtextiles, jewellery,toys,etc.).

2022 Annual General MeetiggTuesday, 10 May 2022
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1. Retail banners France

More than 210,000 Casino and Monoprix subscribers

» In 2019 CasinoGroup began to offer subscriptionsgiving customersa 10%
discount in CasindCasindvlax Extra)and Monoprix(MonopfliY stores

y Casindbanners(launchedin 2019: pioneersubscription commonfor GéantCasino,
CasindSupermarketandLePetit Casino/Casinshop

y Monoprix(launchedin 2021): the first truly omnichannelsubscriptionin France with
identicalonlineandin-storediscounts

» The Group had more than 210000 Casino and Monoprix subscribers at
31Decembef021

y Twofoldincreasen subscribenumbersin oneyear

y Stronggrowth in the number of Monoprixsubscriberssincethe launchin September
2021

» Subscriptionstrengthencustomeroyalty

y Bannersanoffer farmore competitivepricesafter the 10%discount

y Customerswith subscriptionsn Géantand CasindSupermarketspendon averagefour
timesmorethanunsubscribedustomers

110% discount on purchases for a membership fee of approxingdelyer monthDecreasing membershipesbasedon _
the term of the subscription

2022 Annual General MeetiggTuesday, 10 May 2022
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1. Retail banners France

E-commerce: home delivery up +48%

» Strongmomentumin home delivery, up +48% (vs +25% for the market), with
strongleadershign the lle de Franceregior?
y IncludingDrive,food e-commercegrewby +15% (+6%for the market)

» TheGroupis supportedby technologicapartnerswho areleadersn their fields
y Partnershipwith Ocadaosteppedup
2020 start of operations at the O'logistique automated warehouse in
FleuryMerogis
2022 partnershiprelatedto the developmenbf Ocado'servicesn France
y Amazorpartnership
2020 extensionof AmazorPrime(Lyon Bordeauxetc.)

2021 Monoprixbecomed Y | 1 &olégaitnerfor groceryhomedeliverywith the
termination of its own operations click & collect from Casinostores (currently
85 storesout of atargetof 180), andlockerdn morethan800stores

y Partnershipwith Gorillas
2021 partnershipsigned
2022 Gorillastarkstoressuppliedoy Monoprix

» Theseawide-rangingretailerinnovationgrovidea uniquecustomerexperience
y Developmenbf anaffinity program

y Innovation launchof a commercialinterface on WhatsApp,streamedlive shopping
events virtualrealityproduct presentations,presencen the metaverse

1Source: NielsenlQ, P13 MATBource: NielsenlQ, Q4 2021
2022 Annual General MeetiggTuesday, 10 May 2022




1. Retail banners France

Digital tools to enhance customer service and operations

» Auniqueomni-channelexperience

y Fullydigitalizedcustomerjourney, thanksto the use of smartphoneso scanand pay
for products

y 63%o0f salesin Géanthypermarketsand Casincsupermarketsnadeviasmartphoneor
automaticcheckout(61%and48%respectivelyat the end of 2020

» Personalisationf offersandmonetisationof data
y 26%o0f net saleamadeby CasinoMasmpplicatiornusersat the end of the year
y Monetisationof Groupcustomertraffic throughrelevanGand Infinity Advertising

» Optimisatiorof operationsthroughdigitaltools
y Useof artificial intelligencein stores(reductionin stockouts) and at warehousegshift
optimisation)
y Alexpertisebroughtin-houseat relevanCGindthe banners
y Partnershipwvith GoogleCloudand AmazonWeb Services

1JV between Casino Group and Intermarché

2022 Annual General MeetiggTuesday, 10 May 2022
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1. Retail banners France

New purchasing partnership with Intermarché

» In September 2021, Casino Group and Intermarché launched the AUXO
purchasingpartnership

y Thislongterm (five-year)partnershipis designedo providelongterm visibilityto
largeindustrialgroups

y It coversa wide range of areas includingfood purchasesnonfood purchases,
marketingof internationalservicesand monetisationof customerdata

y AUXChasa marketshareof 24%', makingit the 29 largestplayerin the French
market

y It enableghe Groupto improveits purchasingermswith its majorsuppliers

» InApril2022 extensionof the partnershipwith Intermarchéto coverpurchases
of goodsandserviceshot for resale

i Purchasesof 1
. . . 1
AUXO AUXO Global Retail Infinity ,  goodsand |
Nonfood . . | : I
Food purchaseg Services Advertising | services not for,
purchases | |
L ___Jesale___.
1Source: Kantar (P1 MAT 2022) (asino
19 ——=—
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2. Cdiscount

Continuation of the longerm strategy: expansion of the
marketplace and digital marketing; acceleration of B2B activiti

»

»

»

»

»

Solidperformancedn 2021after an exceptional020

Radicalchangein the model, with a mix focusedon more
profitable businessegincreasein the marketplace,digital
marketingand B2B; decreasean directsales)
y MarketplaceGMV up +22% (stablevs 2020, accountingfor
45%o0f total GMV(vs 38%in 2019

vy Marketplacerevenuegrowth of +2%%vs 2019 (+5%vs 2020
and Digital marketingrevenuesup +75% vs 2019 at €69m
(+32%vs 2020

y Developmentof B2B on models offering very high growth
potential

Improvementn all customerindicatorscomparedo 2019
y CDA\subscribersip by +20%vs 2019(+9%vs 2020

B2B GMVmultipliedby 3.5 over2 years(+30%vs 2020

y Octopia's "Marketplaceasa-Service" solution now has 12
major contracts (includingRakuten in 7 different countries,
with a GMVof €109m

y Glogisticsand C ChezVous logistics solutions now serving
20 customers

Agreement between Octopia and Ocado enabling Ocado
customergo accesshe Octopiamarketplace

2022 Annual General MeetiggTuesday, 10 May 2022

GMV¢ marketplacee(bn)

15 15

2018 2019 2020 2021
CDAV subscribers (m)

2'5
2018 2019 2020 2021

NPS

53
42 45 47 I
2018 2019 2020 2021
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3. relevanc:

Ongoing development of a fagtowing business

» Ongoinglevelopmeniandstrategicexpansiorfor relevanC

y Launchof Infinity Advertisingn partnershipwith Intermarchéto provideretail
mediaand promotionaltargetingservicedor food brands(cumulativebaseof
17 million profiles)

y Launclof activitiesin LatinAmericaBraziland Colombia)
y Acquisitionof Inlead to extend relevanC'sservicesand customer base to
physicaktore networks(e.g., Afflelouopticians)
» Developmenbf partnershipswith technologyleaders

y Google Cloud and Accenture sales and technology partnership for
internationalcustomers

y AmazonWeb Servicesplannedpartnershipto improve customerexperience
throughalgorithms

» Marketing of a B2B retail media platform to other retailersin Franceand
internationalmarketsto monetisetheir dataandadvertisingspace

y relevanCcountsamongits clients Everlj the first Europeanservicefor home
deliveryof groceriesviapersonalkhoppers

2022 Annual General MeetiggTuesday, 10 May 2022

uuuuuu

nnnnnnnnn
DE



4.'greenyellow

TO PROFITABLE ENERGY!

Strong activity momentum in 2021

» Increaseof +31%in photovoltaiccapacityinstalledor under constructionand of
+16% in energy efficiency projects installed or under construction vs 31
Decembe2020

y Photovoltaiccapacityinstalled or under constructionup +31% to 740 MW (563
MW at end-2020), with anadvancedipeliné of 816 MW (+44%vs 2020

y Energyefficiencyprojectsinstalled or under constructionup +16% to 985 GWh
with anadvancedipeliné of 317 GWh(+26%vs 2020

y EBITDAIp +30%to €80m?

» Continuedyeographicaéxpansiorand promisingpartnerships

y Developmenin new regionsin EasternEurope(4MW projectfor Solvayin Bulgaria)
andconsolidatiorin historicalregions(signingof the 200" PPAin SouthEastAsia)

y Strategicpartnershipwith SchneiderElectricto provide turnkey energy efficiency
programmedo largeinternationalcompanies

y Partnershipwith AmazonWeb Servicesto provide renewable electricity for its
operations

» Capitalraisingof €109m from an institutional investor (convertiblebonds with
warrantsattached)and setup of an e87m syndicateccredit facilityto accelerate
growthin 2022

1 Theadvancedpipelinecomprisesprojectsat the "awarded"and "advancedpipeline”stageswithin GreenYellow'portfolio of projects
under development 2Datapublishedby the subsidiary Contributionto consolidatedEBITDAE63m (€57m in 2020); 2 PowerPurchasg,,..,.

Agreement CCISM’LO
H 22 nnnnnnnnn MONDE
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5. CSR

A recognised CSR commitment

» CSRommitmentrecognisedy leadingnonfinancialratingagencies

y Rankedasthe no. 1 retailerandno. 8 globalcompanyin Moody'sESGankingin
2021

» Commitmento a-38%reductionin carbonemissiondy 2030
y Reductionn Groupcarbonemission$y-12%in 2021 (-20%since2015

y Openingby Monoprix of the first low-carbon BREEAMOutstandingcertified
warehousein France,with 25% of electricity coming from a solar power unit
installedon the roof

y Fleetof 480low-emissiortrucks(CNGbhio-CNGrapeseedglectric)

» Promotingresponsibleconsumption
y €1.2bnin net salesof organigproducts +10 bpsincreasdan shareof total sales
y Nutriscoredisplayedn 100®oof Casinebrandproducts(60%rated A, Bor C)
y More than 1,400plantbasedproteinproductsin the Group'sbanners
y Circulareconomy 1 in 4 phonessoldby Cdiscoungarerefurbished

» AninclusiveGroupin favourof equalopportunityanddiversity

y Monoprixand Casinccertified "Top EmployersCdiscountertified a "GreatPlace
to Work™

Yy 41%of womenin managemenpositions at Grouplevel
y More than 8,700employeeawith disabilities

1Scopes 1 and 2 vs. 2015, Group targ&echnology emitting three times less greenhouse gases than diesel 23 Cﬁ?j‘ino
2022 Annual General MeetimgTuesday, 10 May 2022 u
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Outlooke France

Since all formats are profitable, the focus is on organic growtr

» In 2021, the Group completed its repositioningin structurally buoyant
formatswith a verysatisfactonprofitabilitylevel

» In 2022 asthe health situationgraduallygetsbackto normalandin light of
the latesttrendsin the Parismarket,the Groupreaffirmsits confidencen:

y Renewingits growth momentum, driven by the expansionof the
conveniencestore network (with more than 800 openings)and food e-
commerce

y Maintaining a high level of profitability and improving cash flow
generation

uuuuuu
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Presentation by the Management Team
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Presentation by the Management Team
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