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Second-quarter 2022 net sales and first-half 2022 results

Group net sales accelerat ed in the second quarter, up +14.8

mid-June
1 Latin America posted growth of +31.6

+38.0%, respectively

Over H1 2022, Gr oup net

s al @%8%as H12WE) , @dumEBITDA at

% as reported and up +8.1% on a same -store basis
1 In France Retail, all formats returned to growth, with net sales up +3.1% as reported
up +3.4% on a same -store basis (-1.6% in Q1 2022) with a clear acceleration of the Parisian banners from

% as reported , including a positive currency effect, and of +16.7% on a
same-store basis. Assai andGrupo Exito delivered an excellent performance, with total growth of +5 8.9% and

€1, 0B2bms H1 2021)

(-1.1% in Q1 2022) and

Following the agreement in view of a sale of GreenYellow, thedi sposalpl an now r ebaches €4.0
a s x ax Samestore

bSu alftsSa oAy Q2 2022 Reported change -

France Retail 3,584 +3.1% +3.4%

Cdiscount 369 -20.4% -20.4%

Total France 3,954 +0.4% -0.5%

Latam Retail 4,467 +31.6% +16.7%

GROUP TOTAL 8,420 +14.8% +8.1%

Cdiscount GMV 881 -10.5% n.a.

In France

France Retall

Secondguarter net salesthe Group's banners returned to growthwith net sales up+3.1% as reported and +3.4%
on a samestore basis driven in particular by expansion and the gradual return of tourists. This tsexahfirmed
for the Parisian banners (+2.1% on a sastw@e basis versu2.9% in Q1 2022),ith a sharp acceleratiosincemid-
June, as well as for the Casino banners (+4.8% on asanecbasis versu.5% in Q1 2022). Over the last four

weekg, the Group delivered4.7% samestore sales growth

Samestore change in salés Reported change in sales

Q12022 Q22022 4weeks Q12022 Q22022 4 weeks$
Hypermarkets -1.2% +2.9% +1.4% -1.7% -8.1% -16.796
Supermarkets -2.5% +2.4% +3.000 +3.8% +20.B6  +255%
Convenience +3.7% +11. %% +9.6% +5.8% +133% +124%
Casino banners -0.5% +4.8% +3.9% +1.7% +6.5% +5.4%
Monoprix -3.0% +2.2% +4.8% -5.0% +1.6% +5.8%6
Franprix -2.2% +1.7% +126% -2.1% +1.8% +7.2%
Parisian banners -2.9% +2.1% +6.0% -4.3% +1.7% +5.8%
FRANCE RETAIL -1.6% +3.4% +4.7% -1.1% +3.1% +5.8/%

Strategic priorities{i) 376 stores were opened in the convenience format during H1 2(M@nop', Franprix, Vival,
Spar, etc.), whileseveral supermarkets and independenstores joined the franchise network; (iiFood
e-commerce grew despite a decline in the mark@t20%n Hlversus-3.6% for the markéj.

France Retail H1 2022 resul®:. L ¢ 5!

to a decline in the lle de France market in Q1 288@ a recovery durin@?2.

Cdiscount

F2N) 4§KS CNJI y OS dowrs5i2poiover thie fefiod Sué i

In adecreasingnarket, Cdiscount captured market share over the last Kantar periods ({0.& April, +0.4 ptin
May), returning to pre-Covid levelfH1 GMV at2.3% versus H1 2018nd-9.9% versus H1 202%lated toa high
basis of comparisordue to the pandemic)The signiftant improvement in the business mix continuewith a

marketplaceGMV sharef over 50% in Q2 2022.
9. L¢5! ¢gdASNMMGEY enyY Ay |
compared to H1 2021.
Cdiscount I dzy OKSR I
capex to trading. It expects to unlock savings of aver n Y

M

1Excluding fuel and calendar effects

2 4-week period from 27 June to 24 July 2022

3Including the conversion of 20 hypermarkets into supermarkets
4 Source: NielsenlQYTDg P06
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Disposal plan
¢ KS DNERdzLJ NB OS A @3 Respectivlyy fomlthg Rale ofvFtog Bank and Mercialys. To date, the
disposalplantotalse mbn outof a targetofe n ®p 0 y ®

The Group has signed an agreeméntview ofa disposal ofGreenYellowF 2 NJ | 'y Sy (i S NlbiNdhdia8 O |-

Slidza & @I tNeSDfe mn painvesed, dighdsal proceeds for the Group would amountt@ m.

Net debt in Francé

NetRSold &aG22R 0 e pyemode oyl | oin Toeiczgigdryiat delot ever B1120R%roved
08 beoTnY OSNREDZA IM HAHMO

The Groupmet the covenants contained in its revolving credit facility & A (i

F2N) 6KS aSOdzNSR 3INRPAaa RSodGk9. LE5!
EBITDA after lease payments/net finance costs covenant.
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In Latin America

Q2 2022 net sales up +32ageported and +120% at constant exchange rates. Assai and Grupo Heitorded
robust growth of +8.9% and +3®% respectivelyand +3.7% and +27.6%espectivelyat constant exchange
rates.

- GPABrazilnet sales fell by15.4% ¢30.2% at constant exchange rates), affected by the closure of
hypermarkets following their transfer to Assai. On a saatoge basis, net sales were wp.0%b.
Latam EBITDA (i 4mpum+8.2%over H1
- GrupoExito and Assai EBIT@AMbed +241% and +40.% respectively (+8.9% and +24£% at constant
exchange rategxcluding tax credity while the respectie EBITDA margins were 7.8% ar&¥&
- GPA Brazil EBITOAIl -55. @0 dueto costs related to the closure of hypermarkets (inventory drawdowns
before disposals) and a ramyp in promotional initiatives.
The conversion of GPA hypermarkets to the Adsamner is underway, with two openings in July and at least 40
planned before the end of 2022.

Key figures
LY €Y H12021 H12022 Change Change at CER
Net sales; Group 14,480 15,903 +9.8% +3.3%
o/w France Retail 6,863 6,935 +1.0% +1.0%
o/w Cdiscount 947 795 -16.1% -16.1%
Gross merchandise volume 1,991 1,793 -9.9% -9.9%
o/w Latam 6,670 8,173 +22.%% +8.3%
EBITDA Group* 1,092 1,069 -2.2% -7.8%
o/w France Retalil 569 539 -5.2% -6.0%
Margin (%) 8.3% 7.8% -52 bps -57 bps
o/w Retail banners 539 478 -11.3% -11.3%
Margin (%) 7.9% 6.9% -96 bps -96 bps
o/w Cdiscount 48 15 -68.9% -68.%%0
Margin (%) 5.1% 1.9% -3.2 pts -3.2 pts
o/w Latam (excl. tax credits) 469 514 +9.6% -2.7%
Margin (%) 7.0% 6.3% -74 bps -72 bps
o/w tax credits in Latam 6 0 n.m. n.m.
Trading profit¢ Group? 440 380 -13. ™% -21.8%
o/w France Retail 163 141 -13.4% -15.8%
Margin (%) 2.4% 2.0% -34 bps -37bps
o/w Retail banners 143 86 -39.4% -39.4%
Margin (%) 2.1% 1.2% -83 bps -81bps
o/w Cdiscount 6 -32 n.m. n.m.
Margin (%) 0.7% -4.1% -4.7 pts -4.7 pts
o/w Latam (excl. tax credits) 264 271 +2.3% -9.7%
Margin (%) 4.0% 3.3% -65 bps -66 bps
o/w tax credits in Latam 6 0 n.m. n.m.

The 2021 financial statements have been restated following the retrospeqplieation of the IFRS IC agenda decisions (i) Configuration or Customisation
Costs in a Cloud Computing Arrangement and (ii) Attributing Benefit to Periods of Service (IAS 19)

11 on WdzyS HnuuI 2F GKS emnpY 2F aSNOAlIteéa aklNBa aznfaRelatthatdatd) KI R y2i &S
2France scop including Cdiscount, excluding GreenYelidMet debt before IFRS 5
3 Covenants tested on the last day of each quacteutside of these dates, there is no limit on the amount that can be drawn down

ALyOftdzZRAYI ecY Ay (I EdONBRAGANRASEL QG SR So O £ Udf A flimI2y 2F F RedzAGiSR 9. L¢5!  F2N

5 France Retail excluding property development and GreenYellow
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FIRSTHALF 2022 RESULTS

Consolidated net saleamounted toe M p dinfHil 022, up +5.7% on a sastere basi§ up +3.0%on an organic

basis and up +9.8% as reported after taking into account the effects of exchange rates and hyperinflation (+6.6%),
changes in scope(.1%) and fuel (+0%), and the calendar effectq.4%).

On theFrance Retaiscope net sales were up +1.0% on a sarstore basis

E-commerce(Cdiscount)gross merchandise volumé Da + 0 O YS i 2-9.%A\+R.8/8® corBpar&i2tas y
H12019) in a difficult market environment and against a high H1 2@2is for comparison due to the pandemic.
Sales irLatin Americawere upby +132% on a samstore basi§ mainly driven by the very good performance in

the Cash & @rry segment (Assai) and Grupo Exito

Consolidated EBITDg&ame toe m X n,cadshange 0f2.2% including currency effects and.8% at constant
exchange rates.

FranceRetailEBITDAvase p o Y X -5.88b W1 2021FranceRetailbannersEBITDAexcluding GreenYellow
YR LINPLISNI & RS@St 2 LISy vinodrinectiom hardgchhe ia theplle de¥rardcgkat M H -
in Q1 2022 and a recovery duri@2 GreenYellow3d Sy SNJ G SR 9 .2 hndl propertg developmeny
operationsRSt A GSNBER e€Hy Y

Ecommerce EBITDAl YS (G2 emMpY d6enyY AYy | MmNBnwmwmbYOD2aS G2
EBITDA for Latin AmeridaY 2 dzy 1§ SR {2 € p fo(2.7%®clidinghe/impactaflexthangeirates and
GFE ONBRAGAZ 6RAYKI WEBUINBEMSYVBRe BXYAY I M HAHHOO

Consolidated trading profitotallede o y jddwn-13.7%%6 (21.8% atconstant exchange rates).

France Retailrading profitwase Mn MY O0e MCc 0¥ RY¥ IGMAKOKH @y c Y ddtad bahnéréi NR& 0
0SEOf dzRAYy3a DNBSy,Stft26 | yR LINERLISNI @& GR&WSBIM2Y R S§ 2 0 &H
for property development operationsThetrading margin for the France Retail segmetdame out at 2.0%.
E-commerceposted atrading lossof-€ o HY O2YLI NBR (2 | (GNIYRAYy3I LINRPFAO 3
€MTY AY I M HAMDPP ¢KS O HEttriguAlde toOtypidldeNdoRmentzosts. M HAM®D A &
In Latin America trading profit was stable yearon-&8 S NJ | (i(-9.2%Hexading tax credits and currency
effects), driven by continued strong sales momentumssaiand Grupo Exito with a decline at GPA Brazil due to
hypermarket closures (inventograwdowns before disposals) and a rammp in promotional initiatives.

Underlying net financial expense and net profit, Group shére

Underlying net financial expenst®r the period wase n y po¥fipared to-€ o dopin H1 2021, mainly reflecting a
-€ Tnarhange in net financial expense excluding interest on lease liabilities due to higher interest and forex rates
in Brazil.

Underlying net profit (loss), Group share was m i1 H#dvn-€ Hnyon H1 2021.
Diluted underlying earnings per shafstood at-€ M Pwspe MmPno AY | M HAHM®

Other operating income and expenses represented anetexpenseaiy nY Ay | m HAaHH O2YLI
2T emnY Aofwhiciue mipnpi¥t NBf | 0 S& mHapYCNI2y @3 GIAWR ! YSNR O & L
income and expenses included nmuof noncash costs related to the disposal piarH1 2022 @& be Mc MY
2021

1Excluding fuel and calendar effects

2Data published by the subsidiary

3Contribution to consolidated EBITOANB Sy, St t 26 OA&A2YY 9. L¢5! 2F ennY AYy I M HAHH

4 EBITDA related to the recognition of previously neutralised property development projects carried out with Mercialys ypiepeldpment operations carried out

with Mercialys are neutralised in EBITDA basethe Group's percentage interest in Mercialys; a reduction in Casino's stake in Mercialys or the disposal of those assets
by Mercialys therefore results in the recognition of previously neutralised EBITDA)

5 Tax credits restated by Brazilian subsidisiiethe calculation of adjusted EBITDA

6 See definition on page 12

7Underlying diluted EPS includes the dilutive effefct SSDI deeplubordinated bond distributions
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Consolidated net profit (loss), Group share

Net profit (loss) from continuingoperations, Group share came t& H n yd¥wn -€ H M Mnly due to net
financial expense and nemcurring items.

Net profit (loss) from discontinued operations, Group shateameoutate MHY AY | M HAOHE@®ET OFYL
in H1 2021.

Consolidated net préit (loss), Group sharamounted to-€ H p p¥e HIAYDY AY | M HAHM®

Financial position at 30 June 2022

| 2y&a2t ARFGSR ySi RSo6i0 SEOtdRAYI GKSOKYEPPOwMOFFAYCAN
America higher than the level at end @021 due to the seasonality of the activitgcluding the impact of IFRS 5,
consd ARF SR ySi RS»T ®OKNGCK (ienecaby 0¥y CNI yOS YR e€Hndo
At30June 2022) KS DNRdzLJU & f AljdzZARAGE Ay CNWIKO S minpgshdndzashy 3
equivalentdl YR emdy oy Ay O2y FTANNSR dzy RNIZgNe GiodpyalSahast™ mINB
a securedsegregated accourfor the repayment obecuredcd NP &84 RSo6G G on WdzyS HAHH
buyback=f secured bonds maturing in January 2024).

1 Amount excluding GreenYellow, classified under IFRS 5
2Covenants tested on the last day of each quagteutside of these dates, there is no limit on the amounts that can be drawn down

Second-quarter 2022 net sales and first-half 2022 results — Thursday 28 July 2022 = 4



Casino

Nourrik un MONDE
DE

FIRSIHALF 2022 HIGHLIGHTS

Retail banners: return to net sales growth

The retail banners returned to growth in Q2 2022, with the Parisian banners reporting a sharp acceleration in sales
during June.

Expansion of the store network and-éommerce

| Rampup of store network expansion, with 376 stores opened in convenience formats in H1 (Franprix, Spar,
Vival, etc.) and several supermarkets and independéanes joining the franchise netwark

| Strong +20%rowth in food Ecommerce over H1 in a shrinking markex.6%8).

Strengthening technology partnerships

In H1 2022, the Group strengthened its technology partnerships with global leaders including Ocado, Gorillas an
Amazon:

| Casino Group and Ocado signadmemorandum of understanding to extend their partnership in France
providing for (i) the creation of a joint venture offering logistics services in France, (ii) the integration of
Octopia's marketplace solution into Ocado's services platform, andh@ideployment by Casino Group of
Ocado's irstore fulfilment technology in its Monoprix stores

| Casino Group and Gorillasgned a strategic agreement to extend their partnership to Fri¢hihich will offer
Monoprix products as well as national brands. These products will be available on the Frichti platform and
delivered to consumers in a matter of minutes in the areaerg Frichti currently operates

| The Amazon partnershipvas extended toLille and Nantes in addiion to Paris, Nice, Lyon, Bordeaux,
Montpellier and Strasbourg.

Tailoring stores to new consumer trends
¢KS DNRdzZLJQa o6FyySNA |NB FRFELWGAY3I GKSANI 2FFSNAYy3I G
RS&AA3IYySR (2 YSSG Ge&nSANI Odzali2YSNEQ SELISOGLF GA
| Completeconversion of traditional Géant hypermarketsnto (i) Casino Supermarket@0 convertedin H1
2022) or (ii) Casino Hyper Frajg concept offerings0% fresh produs (4 conversions to date57 new stores
plannedby H1 2023)

| Reduction of waiting time at chechut and reduction in stoclouts thanks to Belive technology

| NFTs now soldy Monoprix

| Success of subscriptiohs the Casino and Monoprix banners, which already have more3bar000paying
subscribergversus 210,000 at er2i021): subscribers in the Géant and Casino Supermarkets banners spend on
average four times more than unsubscribed customers.

Inflation

Casino Group banners have adapted their sales strategy to the inflationary environment:
| Strongdiscounts on a weekly selection of producfander the sloganPlus bas y a pasor "You won't find it

for less" at Géant; basket of 20 products®rd & G KIFy eHn |G CNI YLINREZ SiOd(
J  Promotion ofprivate-label brands including Leader Price in Casinp&markets, Géant and Franprix;
| Discounts orfuel in hypermarkets and supermarket§ € 1 ®y p  LISNJ f A i NBEm bf & WoGchNgr);k  NX
| Promotion of subscriptionsn Monoprix and Casino, offieg a 10% discount on purchases.

TheAuxopurchasing units have been strengthened over the last six months

- The new partnership between Intermarché and Louis Delhaize will enable Auxo Achat Alimentaire to become
the leading player in the French market by 2023, with a 26% market®hare

- The allimce forpurchases of goods and services not for resaleeiled last Apri{Auxo Achats Non Marchands
is now fully operational

- Naturalia (Casino Groyjpand Les Comptoirs de la Bio (Les Mousquetairesf} are to create an entity in order
to consolidatetheir purchases from the largestganicsuppliers on the market.

1Source: NielsenlQYTD- P06
2mE: RA&O2dzy i 2y LINDKF&ESE F2NJ I Y2y (dKfiodapeAo8)S 2F Od emn ONBRAzOSR | yY2dz/i F2N
3 Source: Kantar, CAM P6 of the Casino, Louis Delhaize and Les Mousquetaires groups
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Cdiscount: back to prepandemic trading levels

In adecreasingnarket, Cdiscount returned to pr€ovid trading levels, with GMV u2#3% ompared to H1 2019,

and down-9.9% on H1 202thigh basis for comparison due to the pandemic).

Cdiscount continues to improve its business mix, wdhmarketplace GMV shareabove 50% for the first time

over a quarter Marketplace GMV rose +18.8% compared to H1 2a1®6d6 compared to H1 2021)he baner
captured +0.4 pt in market sharever the last Kantar period (May 2022).

Operating KPIs continue to improve yean-year, with (i) a 4 ptsimprovement in NPS, (ii) the development of
Advertising Servicesligital marketing, which saw a +18% riseA y NB @Sy dzSa | G e oandan 0O A
of B2B with a total of 28ontracts for Octopia (1 compared to eneR021) andb3clients forGlogistics (+31 vs end
2021), andiv) a +70% increase in the number @fdiscount A/olontésubscribers.

EBITDAS | 3150 SNB dza enyY AY I M HAuMOX 06101 G2 Im Hamd |
/| RA&a02dzy i f I dzy OKS R ¢n a tulfypalbadisbyi2d2aignéd@thagpHrng itslathst syucture and
capex to trading. It expects to unlock savings of aver 1 Y | & s&chid Malf of tSyear

GreenYellow: expansion in Europe with offices in Poland and Spain
GreenYellow reported n 1Y A y*foBH1R0ORZup +8%compared to H1 2021.

It has aradvancedpipeline* of 764 MWin solar power projects, and a pipeline of additional opportunitags3, 701
MW. Theadvanced pipelinéfor the energy efficiency business came to 16¥Wh with a pipeline of additional
opportunities of almost 1,096 GWh.

Expansion continued in Europetiwihe establishment of new offices in Poland and Spain, anadnemissioning
of the first 4 MWproject in BulgariaMid-July, GreenYellow also signed a fagto-consumption PPA in Hungary
with a major automotive player for a project of more than 9 MW

During the first half of the year, GreenYellow at®ngthened its positions in its traditional geographies:
- A second 5 MWl oating solar power plant project in Thailand.
- Signing ofa major energy efficiency contract im@h Africawith a multisite retailer with more than 100
stores

CSR

In terms of its CSR performance, Casino Group continues to rank as the no. 1 retailer and no. 8 global company
Moody's ESG rankifg

The Group's strategy is designed poomote more responsibleretail, with the creation ofa "seasonality
barometer"in collaboration with Mauro Colagre¢o guide consumers towards seasonal fruit and vegetalaled
fair trade certification for all of itprivate labelchocolate bars and coffee capssile

Tocomplement the measures taken by the Group to reduce its electricity consumption over the last (doade
on fridge, etc.)the banners have committed taeducing electricity use in storest times of energy stress
(e.g.,reducing the intensity of ligitg in storesheating reductiorduring peak hours, etc.).

The Group remains active in termsaitreach initiatives renewing its partnership in support of food banks and
its commitment against LGBT+ discrimination in2822 Casino Group also continuesincrease the proportion
of women in managementwith women now making up 40% of the Execu@ammittee.

The Latin American subsidiaries are also committed to, and recognised for, corporate social responsibility
(i) Grupo Exito distributed 84,000 fodmhskets to children and their families to fight malnutrition and reduced its
carbon footprint by 16% in H1 2022; (ii) Assai reduced its direct and indirect emdatgd emissions by 23% and

is ranked as Brazil's third best company for the inclusioreopfe with disabilities. Assai has also receidat
Place to Worlkertification.

1Data published by the subsidiary

2 Contribution to consolidated figures. Zapublished by the subsidiar:. L ¢ 5 7mih ki1 262@

3 GreenYellow visiorContributionto consolidated®® . L¢ 5! Y €oo0Y

4The advanced pipeline comprises all projects that are in the "awarded" and "advanced pipeline" stages within the poptfojétsfin development at GreenYellow
and its joint ventures

5The pipeline of additinal opportunities comprises all projects that are in the "pipeline" and "early stage" within the portfolio of projecteippiaent at GreenYellow
and its joint ventures

62021
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Latin America

Excellent performance from Grupo Exito

In H1 2022 Grupo Exito reported salgsowth of +27.% as repaed (+23.8%6 at constant exchange rates) and a
rise of+241> A Y 9. L ¢ 5+18.9%2at conatanpeXchange rates)

In Colombig sales grew by €27%, accelerating in Q2 (#8%). EBITDA increased by 298 driven byommercial
dynamism Omnichannel salesontinued to see good momentum (+17pand nowrepresent 12.1% of total sales.

In Uruguay sales increased by24.8%, and EBITD#y +31.66, thanks to improved cost control.

Brazil: strong growth at Assai and repositioning of GPA

| Acceleration ofAssaion its highly profitable business model

Assaisaw +481% sales growth in H1 20Z226.6% at constant exchange rateagcelerating to #89% in Q2.
EBITDA was upt®.9%6(+24.2% at constant exchange raewhile the EBITDA margaame out at 6%. Since H1
2019, EBITDA has more than doubled inllcoarency terms.

The conversion of GPA hypermarkets is underway, with two openings in July, and at least 40 conversions planne
before the end of 2022.

Digital sales climbed +34% Q2 2022 compared to Q1 2022.

AssatargetsINR aa al t Sa @ if 2024 tmbemdnigvedby (i) gpéning around 50 stores between 2022
and 2024, and (ii) converting 70 Extra hypermarkets (including at least 40 stores in H2 2022)

| Samestore sales growth at the new GPA

Samestore net sdes were up by +3.6% in 12022,with net sales as reported down b$9.946(-31.5% at constant
exchange ratesjjueto the closure of hypermarkets

EBITDA felb5.®%6(-62.1% at constant exchange ratah)e to costs related to the closure of hypermarkets and a
ramp-up in promotional initatives.12 hypermarkets not sold have already been converted into P&o de Acucar,
Compre Bem or Mercado Extra supermarkets, out of a total of 24 conversions planned before the end of Q3 2022

Trading rose sharply for thed®mmerce business, with GMV up5#2 compared with Q2 2021.

Asset disposal plan
In H1 2022, the Casino Group collected:
] eMdpPHY FTNRBY GKS altS 2 Foudf3R% on.the fiitirevaluelcredted thidumhi028 | v

j eTnY F2N) GKS 1LR{tf2 VK CRRANBERF 82A Yy KD 6wup ddaBls O
secured and recorded in advanke € ear2 dzii AY | RRAGAZ2Y G2 (GKSbringngy Y |
the total earnout includedinneRSo G G on WdzyS wnuwu (2 emony

] emnpY TN Ythelstake in Merdiaffs 2 F
¢ KS DNZ dzLJ nhiri ndutBiple Kelcuiied elcemmitted disposals (Sarenza, real estate).

The Group has signed an agreeméntview of a disposal oGreenYellowF 2 NJ I 'y Sy (i S NlbiNdhdiaS O
SljdzA G & @I fN&Dfe mTn panvegmedtydigposal proceeds for the Group would amountt@ m.i

The nonstrategic asset disposal plaNJS LINB a.8byf b datee Tine Group confirms itgim of completing the
FAYOS56y e2F A& endpoy RAALIRAlFT LIIYy o6& GKS SyR 2F HJ

1 Data published by the subsidiary

2Change at constant exchange rates excluding tax credits

3 Already included in net debt at ef2D21

41 on WdzyS HnuuI 2F GKS emnpY 2F aSNDAlLfeéa &Kl NBa&a &xaRelatthatdatd) KI R y2i0 &S
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Bondbuybacks

hy on WdzyS HnAnuHX [l &aAAY2 DNRdzZLJ OFyOStft SR | y2YAYylf
following buybacks on the market.

hy MM Wdz @ HnHHI [/ aAy2 DNRdzZJ OF yOStf SR 6A0 mougtz2 YAY
2T emp®pY 2F GKS vdzZr GNAY Hnun &SOdzZNBR 62YyRa® ¢KS&S

I O0O2NRAYy3If &Y GKS 3ANBIILGS y2YAYIFE FY2dzyd 2F GKS HJ
4SOdzZNBR 062yR&a (2 eT1pnyYo

TheGroup may undertake further bond buybacks in the coming months.

Secondquarter 2022 net sales

LY VH HAHHI GKS DNZRdzZLI NEP 2IMBRE & regofed, inkluding éurrecy¥, fuel ard n H
consolidation scope impacts accounting respectif@iy9.1%, +0.5% an@l.1%. The calendar effect had no impact
on salesThe Group delivered samstore growth of +8.1% driven mainly by Latin America (+16.7%).

For France Retaisamestore sales were up by +3.4%ver the quarter, with a return to growth in all formats.
Conveniencdormats delivered doubleligit growth (+11.7%)Hypermarkets(+2.9%) andupermarkets(+2.4%)
reported solid growth.Monoprix (+2.2%) andFranprix(+1.7%) benefited from a recoverydansumption in Paris
with the return of tourists and office workers.

Cdiscount gross merchndise volume (GMV) was up by %xersus Q2 2019, but dowa0.5% yearon-year due
to a high basis for comparison related to the pandemic. The marketpkM¥® slare continued to increase,
exceeding 50% in Q2.

InLatin Americasales rose by31.6% on a reported basis in the quartedriven by arexcellent performance from
Grupo Exitcand Assaiwhich reported sales growth 8838.0% and 459%, respectivelyeflecting the commercial
format's continued attractiveness and a positive currency effect.

1 Samestore change excluding fuel and calendar effects
2Data published by the subsidiary
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Outlook for H2 2022 in France

Amid rising inflation,/ | & A y 2 pbdsii? caindiha growth and maintaininca good level of profitability to
ensure theincreaseof cash flow generation

The Group returned to growth in H1 2022, despite an unstable economic environment.

In H2 2022, amid rising inflation, the Group intends to maintain its growth momentum:
- Continuation of the expansion plan, with 800 convghi®S & (12 NB 2 LISy Ay 3Ia o6azy?2
Spar, Vival, etc.), mainly undeanchise (376 openings in K1)

- Development of the modbuoyantretail and Ecommerce activities (Casino Hyper Frais, partnerships with
Gorillas, Amazon and Ocado).

ForFY D22, the Group confirmiés targets
- Maintain ahigh level of profitability and improve cash flow generation
- /2y GAydzS AG& e mBrandeywhihiskpeiged to be chdipletgd by the end of 2023

The Board of Directors met @7 July 2022 to approve the consolidated financial statements fohft§2022. These financial statements have been
reviewed by the Statutory Auditors.

The presentation of the 2022 h&f S NJ NBadz Ga Aa | @I At of SwawgrolpedasingBeD N2 dzLIQ &
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APPENDICESADDITIONAL H1 20E2NANCIAL INFORMATION RELATING TO THE AUTUMN 20:
REFINANCING DOCUMENTATION

See press release dated 21 November 2019

Financial information for thefirst half ended 30 June 2022:

France Retail

LY €Y + Ecommerce Latam Total
Net sale$ 7,730 8,173 15,903
EBITDA 554 514 1,069
(-) impact of leaséss (304) (171) (475)

Adjusted consolidated EBITDA

including leases 250 343 594

Financialinformation for the 12month period ended 30 June 2022:

France Retalil

LY €Y + Ecommerce Latam Total
Net sale$ 16,021 15,951 31,972
EBITDA 1,393 1,099 2,492
(-) impact of leasées (601) (333) (933)
(i) Adjusted consolidated EBITDA including ledses 792 766 1,58

(i) Gross debt* 5,639 3,514 9,153

(iii) Gross cash and cash equivalehts

Asat3QuneH nHMZI (GKS DNRdAzZLIQEA f A PENYRESND SE A & ORFL IS MBS @ taghMNIDyi ¢
and cash equivaleri$ YR emdy oy Ay O2y FANXYSR dzy RNJI @ofhmérdiaypSp@rinz T
i

AdaddzS Y2dzyGSR G2 enyY G on WdzyS HAHHO

Additional information regarding covenants and segregated accounts:
Covenants tested as from 30 June 2021 pursuant to Revolving Credit Facility dated 18 November 2019, as
amended in July 2021

Type of covenant (France angd@nmerce excluding GreenYellow) At 30 June 2022

Secured gross debt/ EBITDA after lease payments <3.50x 3.19¥

EBITDA after lease payments/N&hance costs >2.50x 3.54x

The balance of the segregated account was nil at 30 June 2022.

¢KS olfryOS 2F GKS aSOdzNBER &ASaANB3IF ISR I OO 2bdyyfaickoh | &
the secured bond maturing in January 2024. Due to additibagbackof the same issue in early July, the secured
aSAaANBIFUGSR [ O0O2dzydt auz2z2R Fd e€edpY 0 MM WdzZf € HAHHO
No cash has been credited or debited from the bond segregated account and its béavide A Y SR | 0 € n ®

1Unaudited data, scope as defined in refinancing documentation of November 2019 with mainly Segisor accounted for withint¢hBétail +-Eommerce scope

2|nterest pail on lease liabilities and repayment of lease liabilities as defined in the documentation

3EBITDA after lease payments (i.e., repayments of principal and interest on lease liabilities)

4Loans and other borrowings in the reported financial statements

5 At 30 June 2022

6 Amount excluding GreenYellow, classified under IFRS 5

7{ SOdzZNBR RSoi 2F endooy YR 9.L¢5! | FGiSNIfSIasS LIevySyida SEOfdZRAYy3I DNBSy, St
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APPENDICES-ULEYEAR RESULTS

Consolidated net sales by segment

Net sales
LY €Y H1 2021 (restated) H1 2022 Change Change at CER
France Retalil 6,863 6,935 +1.0% +1.0%
Latam Retail 6,670 8,173 +22.%% +8.3%
E-commerce

- 0, - 0
(Cdiscount) 947 795 16.1% 16.1%
Group total 14,480 15,903 +9.8% +3.3%

Consolidated EBITDA by segment

EBITDA

LY €Y H1 2021 (restated) H1 2022 Change Change at CER
France Retail 569 539 -5.2% -6.0%
Latam Retail 475 514 +8.2% -3.9%
E-commerce (Cdiscount) 48 15 -68.9% -68.5%
Group total 1,092 1,069 -2.2% -7.8%

Consolidated trading profit by segment

Trading profit

Ly €Y H1 2021 (restated) H1 2022 Change Change at CER
France Retail 163 141 -13.4% -15.8%
Latam Retall 271 271 0.0% -11.7%
Ecommerce

(Cdiscour) 6 -32 n.m. n.m.

Group total 440 380 -13. %6 -21.8%
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Underlying net profit

H12021 H1 2021 H1 2022
LY €Y (restated) Restated items (underlying) H12022 Restated items (underlying)

Trading profit

Other operating income

andexpenses 10 (10) 0 (284) 284 0

Operating profit (loss) 450 (10) 440 96 284 380

Net finance costs (224) 0 (224) (252) 0 (252)

Other financial income

and expenses (174) 0 (174) (233) 2 (231)
Income taxe$ (44) (10) (54) 112 (86) 26
Share of profit okquity- 29 0 29 5 0 5

accounted investees
Net profit (loss) from

continuing operations
o/w attributable to
non-controlling 75 18 93 (24) 54 30
interests

o/w Group share (38) 37) (75) (248)

Underlyingnet profit corresponds to net profit from continuing operations, adjusted for (i) the impact of other operating
income and expenses, as defined in the "Significant accounting policies” section in the notes to the consolidated financial
statements, (ii) theimpact of nonrecurring financial items, as well as (iii) income tax expense/benefits related to these
adjustments and (iv) the application of IFRIC 23.

Nonrecurring financial items include fair value adjustments to equity derivative instruments anefféets of discounting
Brazilian tax liabilities.

1Other financial income and expenses have been restated, primarily for the impact of discounting tax liabilities, a®nehkeamgés in the fair value of the total return
swaps

2Income taxes have been restated for the tax effects of other operatoanie and expenses and of the restatements of financial income and expenses described above,
as well as for the effects of IFRIC 23 "Uncertainty about tax treatments"”

3 Nonrcontrolling interests have been adjusted for the amounts relating to the aboveteebitems
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Change in net debt by entity

Net debt before IFRS 5

Ly €Y H12021 Change over the period ~ H12022
France (4,577) -511 (5,088)
o/w France Retail excl. GreenYellow (4,205) -384 (4,589)
o/w E-commercgCdiscount) (428) -71 (499)
o/w GreenYellow 57 -57 0
Latam Retail (1,767) -610 (2,377)
o/w GPA Brazil (778) +52 (726)
o/w Assai (851) -643 (1,493)
o/w Grupo Exito 26 -45 (19)
o/w Brazilian HoldingsSegisoy (164) +26 (138)
Total (6,344) -1,121 (7,465)

Note : GreenYellow has been classifiedler IFRS 5 in 2022
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France net debt at 30 June before IFRS 5

L v cdrdncegincludingCdiscouny, excluding GreenYellow H12021 H12022
France net debt before IFRS 5 at 1 January (3,874) (4,701)
Free cash flow
excluding disposal plan SR, 2
Financial expensés (164) (184)
Dividends paid to owners of the parent and holders of TSSDI (28) (32)
deeplysubordinated bonds
Share buybacks and transactions with
N 1) (2)

non-controlling interests
Other net financial investments (5) 1
Other noncash items (308) 47

o/w non-cash financial expenses (30) 54

Change in net debt before IFR%8d before asset disposals
Disposal plan 93 199

Change in net debt before IFR%Bd after asset disposals

Net debt before IFRS 5 at 30 June

1Before dividends to the owners of the parent and holders of TSSDI dagpdydinated bonds, excluding financial expenses, including lease payments (repayments of
lease liabilities and interest on leases)

2Excluding interest on lease liabdii

3h ¥ ¢ KA OK FleaBank {amdui dktounted in impact of scope)ando Y F 2 NJ a-S WO XTRS fbtyd impaStéginet detiRS shares not yet sold

onto the market at 30 June 2022)
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Quarterly consolidated net sales by segment

NET SALES Net sales Total Organic Samestore
OAY €YU Q2 2022 growth growtht growtht
FranceRetall 3,584 +3.1% +1.8% +3.4%
Cdiscount 369 -20.4% -20.4% -20.4%
Total France 3,954 +0.4% -1.0% -0.5%
Latam Retail 4,467 +31.6% +12.4% +16.7%
GROUP TOTAL 8,420 +14.8% +5.3% +8.1%
Cdiscount GMV 881 -10.5% n.a.
Quarterly consolidated nesales in France by banner
Q2 2022 Samestore
Net sales by banner (inY 0 net sales Total growth Organic growth growth!
Monoprix 1,111 +1.6% +2.0% +2.2%
Supermarkets 857 +20.7% +1.4% +2.4%
o/w Casino Supermarkéts 814 +21.4% +0.6% +1.7%
Franprix 385 +1.8% +2.4% +1.7%
Convenience & Othér 456 +1.4% +0.2% +11.6%
o/w Convenience 387 +13.3% +14.5% +11.7%
Hypermarkets 775 -8.1% +3.3% +2.9%
o/w Géant 722 -9.4% +3.1% +2.9%
FRANCE RETAIL 3,584 +3.1% +1.8% +3.4%
Main half-yearly datag Cdiscount
Key figures H12021 H12022 Reported growth Growth vs H1 2019
Total GMV including tax 1,991 1,793 -9.9% +2.3%
o/w direct sales 865 679 -21.5% -25.1%
o/w marketplace sales 747 668 -10.6% +18.8%
Marketplace contribution (%) 46.3% 49.6% +3.2 pts +11.3pts
bSG alrftSa 6Ay €eYoO 1,009 881 -12.7% -11.5%

1 Excluding fuel and calendar effects

2 Excluding Codirstores in Corsica: 8 supermarkets and 4 hypermarkets

3 Other: including Geimex

4Net sales on a sarrsore basis include the sanstore performance of franchised stores

5 Data published by the subsidiary
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APPENDICESOTHER INFORMATION

Exchange rate

AVERAGE EXCHANGEERAT Q2 2021 Q2 2022 Currency effect
Brazil (EUR/BRL) 6.3885 5.2349 +22.0%
Colombia (EUR/COP) (x 1000) 4.4471 4.1708 +6.6%
Uruguay(EUR/UYP) 52.9077 43.2190 +22.4%
Argentina (EUR/ARS) 113.3281 125.6753 -9.8%

Gross sales under banner in France

TOTAL ESTIMATED GROSS SALES

| | . &5 A = Change
1 b59w . !'bb9w O0AY €eYZXZ SEOf dzR. Q2 2022 (incl. calendar effects)
Monoprix 1,163 +2.4%
Franprix 448 +2.3%
Supermarkets 767 +15.4%
Hypermarkets 704 -10.4%
Convenience & Other 649 +1.3%

o/w Convenience 581 +111%
TOTAL FRANCE 3,731 +1.8%

TOTAL GROSS SALES UNDER BANNER

! A c ap o Change
oA €eYXZ SEOfdzRAY3 FdzSf o

/ 4 Q2 2022 (incl. calendar effects)
Total France 3,731 +1.8%
Cdiscount 678 -14.5%
TOTAL FRANCE AND CDISCOUNT 4,409 -1.1%

1 Pursuant to the application of IAS 29, the exufparate used to convert the Argentina figures corresponds to the rate at the reporting date
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Store network

FRANCE 30 Sept. 2021 31 Dec. 2021 31March 2022 30 June 2022
Géant Casino hypermarkets 95 95 97 77
o/w French franchised affiliates 3 3 3 3
International affiliates 7 7 9 9
Casino Supermarkets 425 429 437 464
o/w French franchised affiliates 63 61 60 62
International affiliates 25 26 27 27
Monoprix ¢ a 2 y Rdtaeaba, etc.) 833 838 842 853
o/w franchised affiliates 203 206 215 226
Naturalia integrated stores 200 198 198 194
Naturalia franchises 44 51 51 55
Franprixo CNJ} y LINAEZ al NOK 906 942 978 1,035
o/w franchises 564 614 649 711
CO;‘lvenienCQSpar, Vival, Le Petit Casino, 5563 5728 5.859 5.960
etc. ' ' ’ '
Other businesses 303 286 287 277
Total France 8,125 8,318 8,500 8,666
INTERNATIONAL 30 Sept. 2021 31 Dec. 2021 31 March 2022 30 June 2022
ARGENTINA 25 25 25 26
Libertad hypermarkets 15 15 15 16
Mini Libertad and Petit Libertad mini 10 10 10 10
supermarkets
URUGUAY 93 94 93 93
Géant hypermarkets 2 2 2 2
Disco supermarkets 30 30 30 30
Devoto supermarkets 24 24 24 24
DevotoExpress mirsupermarkets 35 36 35 35
Mote 2 2 2 2
BRAZIL 1,064 1,021 917 914
Extra hypermarkets 103 72 31 21
P&o de Acucar supermarkets 181 181 181 179
Extra supermarkets 146 146 146 149
Compre Bem 28 28 28 30
Assai (cash & carry) 191 212 216 220
M|r1| Merc_a@o Extra & Minuto Pao de 239 240 241 241
AcuUcar minisupermarkets
Drugstores 102 68 0 0
+ Service stations 74 74 74 74
COLOMBIA 2,035 2,063 2,036 2,049
Exito hypermarkets 92 91 91 91
Exito and Carulla supermarkets 153 158 153 153
Superinter supermarkets 61 61 60 60
Surtimax (discount) 1,607 1,632 1,619 1,634
2k6 al fAlFR2aé 1,536 1,560 1,549 1,564
B2B 34 36 37 41
Exito Express and Carulla Express-mil 88 85 76 70
supermarkets
CAMEROON 4 4 4 4
Cash & carry 4 4 4 4

Total International
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Consolidated income statement

I'n G millions 30 June 2022 30 June 2021 (restated)*
CONTINUING OPERATIONS

Net sales 15,903 14,480
Other revenue 225 224
Total revenue 16,128 14,704
Cost of goods sold (12,360) (11,071)
Gross margin 3,768 3,633
Selling expenses (2,645) (2,532)
General and administrative expenses (743) (660)
Trading profit 380 440
As a % of net sales 2.4% 3.0%
Other operating income 268 246
Other operating expenses (551) (236)
Operating profit 96 450
As a % of net sales 0.6% 3.1%
Income from cash and cash equivalents 27 8
Finance costs (279) (231)
Net finance costs (252) (224)
Other financial income 90 69
Other financial expenses (323) (243)
Net profit (loss) before tax (389) 52
As a % of net sales -2.4% 0.4%
Income tax benefit (expense) 112 (44)
Share of profit of equity-accounted investees 5 29
Net profit (loss) from continuing operations (272) 37
As a % of net sales -1.7% 0.3%
Attributable to owners of the parent (248) (38)
Attributable to non-controlling interests (24) 75

DISCONTINUED OPERATIONS

Net profit (loss) from discontinued operations 5) (169)
Attributable to owners of the parent (12) (170)
Attributable to non-controlling interests 7 2
CONTINUING AND DISCONTINUED OPERATIONS

Consolidated net profit (loss) 277) (132)
Attributable to owners of the parent (259) (208)
Attributable to non-controlling interests a7) 77

Earnings per share

30 June 2022 30 June 2021 (restated)*

From continuing operations, attributable to owners of the parent

A Basic (2.70) (0.69)
A Diluted (2.70) (0.69)
From continuing and discontinued operations, attributable to owners of the
parent
A Basic (2.80) (2.27)
A Diluted (2.80) (2.27)

! The financial statements have been restated following the retrospective application of the IFRS IC agenda decisiogar@}i@oofi Customisation Costs in a
Cloud Computing Arrangement and (ii) Attributing Benefit to Periods of Service (IAS 19)
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Consolidated statement of comprehensive income

For the six eI e 2
months ended
months ended

30 June 2021

30 June 2022 (restated)!

Consolidated net profit (loss) (277) (132)

Items that may be subsequently reclassified to profit or loss 627 137

Cash flow hedges and cash flow hedge reserve® 30 20

Foreign currency translation adjustments® 587 120

Debt instruments at fair value through other comprehensive income (OCI) @) @

Share of items of equity-accounted investees that may be subsequently reclassified to 18 3
profit or loss

Income tax effects (1) )

Iltems that will never be reclassified to profit or loss 37 @

Equity instruments at fair value through other comprehensive income
Actuarial gains and losses 49 4)

Share of items of equity-accounted investees that will never be subsequently reclassified - -
to profit or loss

Income tax effects (13) 1

Other comprehensive income for the year, net of tax 664 134

Total comprehensive income for the year, net of tax 387 2

Attributable to owners of the parent 40 (131)

Attributable to non-controlling interests 347 133

(i) The change in the cash flow hedge reserve in first-half 2022 and first-half 2021 was not material.

(i) The G587 million change i n-hdf20hsemmediprimarilydron) thesappreeiatidan of the Brazilian mealtand
Col ombi an pneisld i(on43a8d W97 million, respectively). The-half 20210arosei | | i o1
mainly from the appreciation of the Brazilian real f osofod-28#ilioni | | i or

! The financial statements have been restated following the retrospective application of the IFRS IC agenda decisiogaréi@onfi Customisation Costs in a
Cloud Computing Arrangement and (ii) Attributing Benefit to Periods of Service (IAS 19)
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Consolidated statement of financial position

b 30 June 2022 SEDecemo
Goodwill 7,017 6,667
Intangible assets 2,101 2,006
Property, plant and equipment 4,942 4,641
Investment property 448 411
Right-of-use assets 5,074 4,748
Investments in equity-accounted investees 221 201
Other non-current assets 1,172 1,183
Deferred tax assets 1,463 1,195
Non-current assets 22,439 21,053
Inventories 3,697 3,214
Trade receivables 713 772
Other current assets 2,242 2,033
Current tax assets 201 196
Cash and cash equivalents 1,688 2,283
Assets held for sale 1,568 973
Current assets 10,109 9,470
TOTAL ASSETS 32,548 30,523

EQUITY AND LIABILITIES

30 June 2022 31 December

In G millions 20211
“share capital 1.6 166

Additional paid-in capital, treasury shares, retained earnings and 2,580 2577
consolidated net profit (loss)

Equity attributable to owners of the parent 2,746 2,742
Non-controlling interests 3,250 2,880
Total equity 5,995 5,622
Non-current provisions for employee benefits 218 273
Other non-current provisions 473 376
Non-current borrowings and debt, gross 7,843 7,461
Non-current lease liabilities 4,518 4,174
Non-current put options granted to owners of non-controlling 14 61
interests

Other non-current liabilities 216 225
Deferred tax liabilities 438 405
Total non-current liabilities 13,719 12,975
Current provisions for employee benefits 12 12
Other current provisions 205 216
Trade payables 6,071 6,099
Current borrowings and debt, gross 1,784 1,369
Current lease liabilities 747 718
Current put options granted to owners of non-controlling interests 219 133
Current tax liabilities 24 8
Other current liabilities 3,146 3,196
Liabilities associated with assets held for sale 625 175
Current liabilities 12,834 11,926
TOTAL EQUITY AND LIABILITIES 32,548 30,523

1 The financial statements have been restated following the retrospective application of the IFRS IC agenda decisiogar@}i@oofi Customisation Costs in a
Clow Computing Arrangement and (i) Attributing Benefit to Periods of Service (IAS 19)
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Consolidated statement of cash flows
First-half 2021

First-half 2022

(restated)*
Net profit (loss) before tax from continuina operations (389) 52
Net profit (loss) before tax from discontinued operations (11) (209)
Consolidated net profit (loss) before tax (400) (157)
Depreciation and amortisation for the year 689 652
Provision and impairment expense 82 (81)
Losses (gains) arising from changes in fair value 1 4
Expenses (income) on share-based payment plans 7 9
Other non-cash items (49) (11)
(Gains) losses on disposals of non-current assets (53) (97)
(Gains) losses due to changes in percentage ownership of subsidiaries resulting in (22) 11
acquisition/loss of control
Dividends received from equity-accounted investees 2 10
Net finance costs 252 224
Interest paid on leases, net 161 154
Non-recourse factoring and associated transaction costs 54 23
Disposal gains and losses and adjustments related to discontinued operations - 90
Net cash from operating activities before change in working capital, net finance costs 725 824
and income tax
Income tax paid (71) (87)
Change in operating working capital (879) (906)
Income tax paid and change in operating working capital: discontinued operations (100) (97)
Net cash from operatina activities (324) (266)
of which continuing operations (214) (50)
Cash outflows related to acauisitions of:
AProperty, plant and equipment, intangible assets and investment property (833) (494)

ANon-current financial assets (35) (3
Cash inflows related to disposals of:

AProperty, plant and equipment, intangible assets and investment property 246 19
ANon-current financial assets 397 158
Effect of changes in scope of consolidation resulting in acquisition or loss of control (21) )
Effect of changes in scope of consolidation related to equity-accounted investees £l ©)
Change in loans and advances granted (6) (16)
Net cash from (used in) investing activities of discontinued operations (29) (49)
Net cash from (used in) investing activities 20 (399)
of which continuing operations 49 (350)
Dividends paid:

Ato owners of the parent - -
Ato non-controlling interests (42) (77)
A to holders of deeply-subordinated perpetual bonds (34 (32
Increase (decrease) in the parent's share capital B .
Transactions between the Group and owners of non-controlling interests @ 3
(Purchases) sales of treasury shares @ -
Additions to loans and borrowings 1,052 2,636
Repayments of loans and borrowings (862) (1,998)
Repayments of lease liabilities (314) (321)
Interest paid, net (460) (335)
Other repayments (16) (13)
Net cash used in financing activities of discontinued operations ©) (6)
Net cash used in financing activities (682) (143)
of which continuing operations (681) (138)
Effect of changes in exchange rates on cash and cash equivalents of continuing operations 237 74
Effect of changes in exchange rates on cash and cash equivalents of discontinued operations B )
Change in cash and cash equivalents (750) (735)
Net cash and cash equivalents at beginning of period 2,223 2,675
- of which net cash and cash equivalents of continuing operations 2,224 2,675
- of which net cash and cash equivalents of discontinued operations (1) (1)
Net cash and cash equivalents at end of period 1,472 1,940
- of which net cash and cash equivalents of continuing operations 1,427 1,941
- of which net cash and cash equivalents of discontinued operations 46 1)

! The financial statements have been restated following the retrospective application of the IFRS IC agenda decisiogsré}i@oofi Customisation Costs in a Cloud
Camputing Arrangement and (i) Attributing Benefit to Periods of Service (IAS 19)
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Analyst and investor contacts

Lionel Benchimol
+33(0)1 53 65 64 17 — Ibenchimol@groupe-casino.fr
or

+33(0)1 536524 17 — IR_Casino@groupe-casino.fr

Press contacts

Casino Group — Communications Department

Stéphanie Abadie
+33 (0)6 26 27 37 05 — sabadie@groupe-casino.fr
or
+33 (0)1 53 65 24 78 — directiondelacommunication@groupe-casino.fr

Agence IMAGE 7

Karine Allouis
+33 (0)1 53 70 74 84 — kallouis@image7.fr
Franck Pasquier
+33 (0)6 73 62 57 99 — fpasquier@image?.fr

Disclaimer

This press release was prepared solely for information purposes, and should not be construed as a solicitation or lamyoffer to
or sell securities or related financial instruments. Likewise, it doepnoetde and should not be treated as providing investment
advice. It has no connection with the specific investment objectives, financial situation or needs of any receiver. Nc
representation or warranty, either express or implied, is provided in rel&idine accuracy, completeness or reliability of the
information contained herein. Recipients should not consider it as a substitute for the exercise of their own judgeiment. All
opinions expressed herein are subject to change without notice.
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