GROUPE g
(asino
/’__—_——

NOURRIR UN MONDE

pE DIVERSITE

[ Y
\|'4‘,“v:

™oL
|

s [ Y S e
Ll D Sl
WWN N 4y

2023 Annual General Meeting
Wednesday, 10 May 2023



Introduction

JeanCharles Naouri
Chairman and Chief Executive Officer

2023 Annual General MeetirgWednesday, 10 May 2023



LE PETIT

(asino

DE CROISSY

Contents

Highlights

-

Comments from the Operational Executives

&

-

Financial results

N\

-

Corporate social responsibility

&

-

Governance and compensation

&

-

Resolutions

&

Report of the Statutory Auditors

N\

2023 Annual General MeetirgWednesday, 10 May 2023

uuuuuu



Highlights

JeanCharles Naouri
Chairman and Chief Executive Officer

2023 Annual General MeetirgWednesday, 10 May 2023



2022 highlightg, France

Continued improvement in the business mix

» [Foodretail expansiornn buoyantformats

y Renewedgrowth! for Parisianbannersand conveniencestores (Casino+6.6% Franprix
+3.4%and Monop' +11.2%, in line with the upturn in tourismand consumerspendingin
the Parigregion

y Succes®f the expansionplan, with 879 store openingsin conveniencgormatsin 2022
andsupermarketgoiningthe franchisenetwork

y Developmentof a discount offering (LP) adapted to the inflationary environment in
hypermarketsaandsupermarketg+95%in 4) andin the franchisenetwork

y Profitabilitystabilisedn H2 with growth in the mostprofitable formats

» Cdiscourit progreson growthandprofitabilitydrivers
y Increasdn the marketplacecontribution (52%in 2022 +6 pts)
y Growthin AdvertisingServicegts5%yearon yearin 2022 +80%vs 2019
y Acceleratiorat Octopia(+66%yearon yearin 2022

» Ongoingdeleveraging
y Repaymenandredemptionof loansandborrowingsworth €1,062m3in 2022
y Netdebtin Francé at e4.5bnat 31 DecembeR022(e4.9bn at end-2021)

y €4.1bn in disposalsachievedby end-2022 (€4.2bn by end-Q1 2023 under the disposal
planin Franceput of atargetede4.5bn by end-2023

1 Samestore sales growth excluding fuel and calendar effé@sta published by the subsidiatyErance including Cdiscount and Segisor;
4France including Cdiscount, GreenYellow and Segisor o -
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Q1 2023 highlights France

Acceleration in Parisian and convenience banners

» Retaibanners
vy Netsalesvirtuallystableon a samestorebasig(-0.4%
Sequentiahcceleratiorfor Parisiarand conveniencéannerswith samestore sales
growth of +4.6% (after +2.8%in Q4 2022
A more difficult situation for hypermarketsand supermarketswhich have seen
significantpriceadjustmentssincethe beginningof the year
y Progres®n the €190m inventoryreductionplanin the first half of the yearandthe €250
millioncostsavingglanfor the full yearis on track
y Continuationof the strategyof developingconveniencdormats with nearly 200 store
openingsiuringthe quarter
y Conversiomf traditionalGéanthypermarketsnto CasindHyperfFraisalmostcomplete

» Cdiscount
y The transformation of the businessmodel continues,with a sequential improvementin
activityoverthe quarter
y Thecostsavingsplanhasled to a significantimprovementin profitability and cashflow
overthe quarter. It is on trackto achievethe initial target of € 75m in full-yearsavingsy
the endof 2023

LExcluding fuel and calendar effects . (asi
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2022 highlights, Latin America

Very good performances from Assai and Grupo Exito

_ Net Sales EBITDA Trading profit
Inem 2022 Changé 2022 Changé 2022 Changé
¢§§ GrupoExito 4424  +21% 362 +8% 228 +7%
.é‘\ Assal 10,016  +30% 689 +27% 514 +23%
. GPA 3,344 -32% 135 520 (65) n.m.
Latam 17,785  +9.%% 1,186  +2.8% 677 -0.5%

» Assaiacceleratedievelopment
y Stronggrowth in net saleq+30%9 and EBITDA+27%9
y 60 storesopenedduringthe year,including47 conversionsof Extrastores,bringingthe
total numberof storesto 263 at end-2022

Exita stronggrowth dynamicandlaunchof the spinoff
y Continuedgoodsalesmomentumwith a +21%increasen net salesdrivenby innovative
formats(ExitoWow, CarullaFresh)andomnichannel
y 92 storesopened
y Launclhof the spinoff processexpectedto be completedin H1 2023

M

» GPAcontinuedtransformationof the businessnodel

y Developmentfocused on premium and convenienceformats following the sale of
hypermarkets

M

Assetsales
y November2022 saleof a 10.4%stakein Assafor e491m

1 Change at constant exchange rates, excludingreits Casino
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Q1 2023 highlights Latin America

Solid performances from GPA and Grupo Exito

. Total Organic Samestore
Net sales (irem) Q1 2023 growth growth S
GPA 808 +8.3% +3.4% +6.3%
Grupo Exito 1,036 +2.3% +16.9% +11.8%

» Groupnet salesin LatinAmerica(GPABraziland GrupoExito)were up +4.8%asreported
overthe quarter, with a rise of +11.4% on an organicbasisand of +9.5%o0n a samestore
basis

y GPA +6.3%o0n a samestore basis driven by conveniencestores(+12.4% and Pdode Agucar
(+7.5%
y GrupoExitd: +11.8% on a samestore basis with solid performancesn its three countriesof

operation (Colombia+6.1% Uruguay+12.8% and Argentina+101%). Growth was again
drivenby a strongperformancen innovativeformatsandomnichannebkales

» TheGroupsoldan 18.8%stakein Assain March2023for €723m, relinquishingcontrol of
the Braziliarbannerby reducingits staketo 11.7% Inaccordancewith IFR®,! a a heN Qa
salesare now presentedwithin discontinuedoperations

» The project to spin off GPAand Grupo Exito was approvedby Dt ! Ex#&aordinary
{ KI Nb K RdetihGoNB4 Bebruary2023 and is expectedto be finalizedin the first
half of 2023 subjectto obtainingthe necessarauthorizations

1Data by company as published by the subsidiaries GPA and GruppéEgid G+ [ F GF Yé¢ SEOf dzRAY 3 FdzSt

Casino
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2022 sales in France
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1 Excludinguel and calendareffects 10

Retailbanneran 2022- France

Business driven by convenience banners and expansion

ESTIMATED TOTAL NET SALES, GROSS SALES UNDER)BMWNNERGRE OPENINGS BY BANNER

Net sales Gross sales under banner (incl. fuel) Openings
2021 2022 SieeC 2021 2022 Change 2022

Convenience & Other 1,788 1,842 +6.6% 2,581 2,644 +2.4% 674

o/w Convenience 1,395 1,507 +6.6% 2,143 2,309 +7.8% 652
Franprix 1,438 1,477 +3.4% 1,669 1,738 +4.1% 181
Monoprix 4,408 4,393 +1.2% 4,593 4,634 +0.9% 54
Hypermarkets 3,442 3,091 -0.1% 3,641 3,389 +1.3% -
Supermarkets 2,996 3,402 -0.4% 3,202 3,545 10
TOTAL FRANCE 14,071 14,205 +1.5% 15,686 15,951 +1.7% 919

» Casin@onvenienceatores sustainedyrowthin adaptedformats
Yy Net sales +6.6% on a samestore basis driven by the appealof a format suitedto customerneedsin high-
growthareas
y Grosssalesunderbanner +7.8% store openings652
» Franprixgoodmomentumandacceleratedexpansion
vy Net sales +3.4% on a samestore basis buoyedby good momentumin customertraffic, LeaderPriceproduct
salesandanaccelerationin e-commerce
y Grosssalesunderbanner +4.1% storeopenings181

» Monoprix returnto growthin line with renewedmomentumin the Parigregion

vy Netsales+1.2%on asamestorebasisbuoyedby goodmomentumat Monop' (+11.2%on a samestorebasis)
y Grosssalesunderbanner +0.9% storeopenings54

» Hypermarkets/SupermarketsiM/SM) Grosssalesunderbanner +1.3%for the year,with a Q4 trend reversal
vy Net sales stable on a samestore basis(-0.1% and -0.4% respectively;) overallgrowth of +1.7% over the first
nine monthsandatrend reversalin Q4
y Grosssalesunderbanner +1.3%for HM/SMcombined
y Priceadjustmentandacceleratiorof salesof LeaderPriceproductsin late December

uuuuuu
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Retailbanneran 2022- France

Strategic priorities rampp

Returnto growthin buoyantformats

y Hl: gradualreturn to growth in the variousbannersafter Q1, which continuedto seelow
tourist numbers

y Q8: renewedmomentumin Parisiarbanners

y Q4: solidperformancen Parisiarand conveniencestores(FranprixConveniencandMonop'),
more challengingonditionsfor HM/SM

Stronggrowth in conveniencestoreswith 879 store openings bringingthe total number of
storesin Franceto 9,100

y Franchisalevelopmentmodelwith low capitalintensity

y Expansionn all regionswith formatsadaptedto eachcatchmentareaandtype of franchise

y Logisticexcellencelueto network density

y Nearly 2,000 Vival (rural areas), 1,100 Franprixand Marché d'a Coté (urban areas)and
950 Spar(tourist areas)

Conversiomf Géanthypermarketsinto CasinoHyper Frais(51 conversionsn 2022 and
Casinsupermarket$20 conversionsin responsdo currentconsumeitrends

The Group had more th&v0,000 Casino and Monoprix subscrilzer81Decembe022
y 10%discounton all food purchases

y Customerswith subscriptiongsn Géantand CasindSupermarketspendon averagefour times
more than unsubscribead¢ustomers

uuuuuu
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Retailbanneran 2022- France

E-commerce and digital solutions: a lead in the development of
innovative solutions

» Food Ecommerce confirmation of the validity of focusingdevelopmenton home
deliveryandallianceswith world leaders

y Growth* at +17%% outperformingthe food e-commercemarket,thanksto a focuson the fast
growinghomedeliveryformat

y Ocado partnership opening of new & & LJ2 facflity in Bobigny designedto anticipate
increasesn volumesand easecongestiorat the O'logistiqueautomatedwarehouse

y Amazorpartnership extendedto LilleandNantesin 2022

M

Digitalsolutionsandcustomerexperiencewide deploymentin stores

y More than 600 storesoffering automatedsolutions(automatedcheckouts selfscanningwith
smartphonesSundaypeningin automatedmode)

y Twothirds of paymentsin HM/SM are now made by smartphoneor at an automated
checkout

y Deploymenbof the BeliveAi solution (315 supermarketsand hypermarketsequippedto date),
allowingmanagemenbf stockouts usingAl

» Retailmedia driverof growthandoptimisation

y Deploymentin 2023in the Casinaand Monoprixchainsof Cdiscount'sAkbasedCARSolution
to optimiseadvertisingevenues

y Ongoingdevelopmentof B2B solutionswith relevanC

1Publishecannualgrowth e L
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Retailbanneran 2022- France

Development of an offer adapted to the cadtliving crisis

M

TheGrouphasadaptedits salesstrategyto the inflationaryenvironment
y Antiinflation basket price of 500 productslockedat lessthan €1
y Fuelpromotionsin HM/SM
y Freshproduce new arrivalseveryweekat guaranteedow pricesé Flusbase (phs ard , 2 dz
g 2 yiieditfort S&aé o
y Discountedpackagindor bulk sales

» Promotionof LeaderPriceproductsin HM/SMandFranprix
y t95%growthin HM/SMLPproductsalesn Q4 2022 with the trend continuinginto Q1 2023
y +8.8% growth at Franprix, where Leader Price has been traditionally based, with a
contributionof 8.4%in 2022 (targetof 10%in 2023

y Coreselectionof 2,000 LeaderPriceproductsmadeavailableto
the bannerg85% of the rangesecuredo date)
Satits etk y Deployment of & & K-h-BJK 2 LEnd in-store corners
petits prix deploymentof & a K-th-BIX 2 lldaH81/SM and expansionof
:::: in-store cornersin SMin Q1 2023
Lol v 199 storesoperated under the LeaderPricebanner including

franprix &
P it ix ] ) . .
petits prix 66 in mainlandFranceand 133 locatedinternationally
petits prix

franprix @

uuuuuu
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Retailbannerdn 2022- France

Accelerationn Parisian and convenience banners

» Retaibanners Change in samstore sale$

Q3 2022 Q4 2022 Q12023

Franprix +8.4% +5.5% +6.0%
Monoprix +4.1% +1.8% +4.2%
Monoprix City +4.5% +2.5% +5.2%
az2y2LQ +12.4% +9.4% +10.0%
Convenience +6.3% +4.4% +4.9%
Parisian and convenience banners +5.2% +2.8% +4.6%
Supermarkets +1.6% -4.0% -7.8%
Hypermarkets +2.2% -6.2% -12.4%
Supermarkets/Hypermarkets +1.9% -5.1% -9.9%
FRANCE RETAIL +3.9% +0.1% -0.4%

y Netsalesvirtuallystableon a samestorebasiq-0.4%)

Accelerationfor the Parisiarand conveniencdanners(+4.6%atfter +2.8%in Q4 2022):
AFranprix(+6%vs +5.5%in Q4): goodmomentumin customertraffic, developmeniof the LeaderPrice
productoffer anddoubledigitgrowthin e-commerce
AMonoprix (+4.2% vs +1.8% in Q4): strong momentumin Monoprix City (+5.2%) and Monop (+10%)
stores
AProximitéCasing+4.9%vs +4.4%in Q4)
Difficultquarterin hypermarketsand supermarkets
AQubstantialprice reduction campaignsince December enablingbannersto reducethe gapwith their
competitors
AReinforcementof the Leader Price product offer (+122% growth in sales over the quarter in
supermarkets/hypermarketsyjith a sharenow representing’%of volumes)

AThereadjustmentscarriedout by successivgroupsof storesfirst havea positiveimpacton customer
trafficandthenonvolumespeforebeingreflectedin revenues

L Excluding fuel and calendar effects 14 (asino
2023 Annual General MeetirgWednesday, 10 May 2023
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Cdiscount - 2022

Accelerated transformation to a marketplace model; strong
growth in advertising and B2B revenues

Key figures (iam)* 2021 2022 zfg\‘,’vrtfd qorfxﬂ:c
Total GMV including tax 4,206 3,497 -16.8% -14.5%
o/w direct sales 1,840 1,340 -27.2%
o/w marketplace 1,518 1,421 -6.4%
GMV contribution (%) 45.2%  51.5% +6.3 pts
Net sales 2,163 1,700 -21.4%  -20.7%
o/w Marketplace revenu€s 196 191 2.2%
o/w Advertising Servicés 68 71 +5.4%
o/w Octopia B2B 11 19 +66.4%
Gross margin 21.9% 23.2% +1.3pt

» In a contracting postCovid market, swift adjustmentof the cost basewith a €75m cost savingsplan
includinge47m in savingsalreadyunlockedin 2022

» Grossmarginup +1.3 ptsto 23.2% of net saleswith animprovedGMVmixfocusedon the marketplace
54%contributionin Q4 (+9 ptsvs Q4 2021))

» Revenuegeneratedbythe marketplaceat €191m (-2%vs 2021, +28%vs 2019

» Growth in AdvertisingServicesat +5% vs 2021 (x1.8 vs 2019, driven by the CdiscountAds Retall
Solution(CARSproprietary platform (+29% vs 2021) usingAl to optimiseretail mediarevenues This
solutionwill berolled out in the Casinand Monoprixbannersin 2023

» Acceleratiorof Octopia(+66%vs 2021), with 14 new clientsin 2022for its turnkeymarketplacesolution,
bringingthe total numberof clientsto 26 by the end of the year

» Strongdevelopmenbf Alin all businesdines(marketing scoring pricing,etc.)

1 Data publishedby CnovaNV. The reported figures cover all Cdiscountsales,including salesof technicalgoodsin CasinoGroup hypermarketsand

supermarkets? Theserevenuesincludethe portion of AdvertisingServicesnonetisedwith marketplacevendors 2 AdvertisingServicesevenuesasa % of

GMVdirect salest GMVmarketplacesalesexcludingVAT arourE -
Casino
N e
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Cdiscount - Q1 2023

Continued transformation of the business model

» Thetransformationof the businesanodel continues,with a sequentialimprovement
in activityin the first quarter.

y Mix evolutionin favor of GMVmarketplacerecord57%shareof total GMV)led to gross

margingrowth (+6 pts) and April currenttrading showsa return to marketplacegrowth
at +5%

y Growth in Advertisingservices(+9% yearon-year, x2.1 vs 2019, supported by the
dynamisnmof RetailMedia (+19%)

y Developmentof B2B activities driven by Octopia(B2B revenues+42%) and GLogistics
(B2B revenueamultiplied by 6)

» Thecostsavingplanhasledto a significanimprovementin profitability and cashflow
overthe quarter. It is on trackto achievethe initial target of € 75m in full-yearsavings
by the endof 2023

y Target of €15m in additional full-year savingsby the end of 2023 despite the
inflationaryenvironment

uuuuuu
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Comments from the Operational Executives

Casino

N, )
seCsine Géant (asuopy 5, e Vival

MagaliDaubinetSalen

Chief Executive Officer of
Casino Banners

18
2023 Annual General MeetirgWednesday, 10 May 2023



Comments from the Operational Executives

9

MONOPRIX

Guillaume Sénéclauze

Chairman of Monoprix and
Naturalia
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Comments from the Operational Executives

NATURALIA

Allon Zeitoun

Chief Executive Officer of
Naturalia

2023 Annual General MeetirgWednesday, 10 May 2023

20



Comments from the Operational Executives

franprix @

Vincent Doumerc

Chief Executive Officer of
Franprix
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Comments from the Operational Executives

C,

Cdiscount

Thomas Métivier

Chief Executive Officer of
Cdiscount
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Comments from the Operational Executives

grupo exIto

Carlos Mario Giraldo

Chief Executive Officer of
GrupoExito
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Comments from the Operational Executives

/'GPA

Marcelo Pimentel
Chief Executive Officer of GPA

24
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1 2022 Financiaksults

David Lubek
Chief Financial Officer
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2022 Key Figures

H2 trading profit stable at Group level and in the French
Retail banners

Inem H221 H222 pn patCER 2021 2022 pn patCER
Net sales 16,069 17,707 +10.2% +4.0% 30,549 33,610 +10.0% +3.7%
France Retalil 7,207 7,270 +0.9%  +0.9% 14,071 14,205 +1.0% +1.0%
Cdiscount 1,083 825 -23.8%  -23.8% 2,031 1,620 -20.2% -20.2%
Latam 7,778 9,611 +23.6% +10.8% 14,448 17,785 +23.1% +9.7%
EBITDA 1,423 1,439 +1.1% -3.6% 2516 2,508 -0.3% -5.5%
France Retalil 782 728 -6.8% -7.0% 1,351 1,268 -6.2% -6.5%
Retail banners 735 721 -1.9% -1.9% 1,273 1,199 -5.9% -5.9%
Cdiscount 57 39 -32.0%  -32.0% 105 54 -48.7% -48.7%
Latam(excl. tax creditg) 563 672 +19.2%  +7.5% 1,032 1,186  +14.9% +2.8%
Trading profit 746 737 -1.2%  -2.9% 1,186 1,117 -59% -12.1%
France Retall 367 341 -7.1% -7.5% 530 482 -9.1% -10.0%
Retail banners 336 335 -0.4% -0.4% 479 421 -12.0% -12.0%
Cdiscount 12 (20) n.m. n.m. 18 (42) n.m. n.m.
Latam (excl. tax credits) 346 406 +17.3% +14.1% 610 677 +10.9% -0.5%

» H2 trading profit stable at Group level
y Stable trading profit for the retail bannempact of the GreenYellow deconsolidation on France Re
trading profit
y Decrease in Cdiscount's trading profit due to the market environment; sequential improvement |
y +18%growth in trading profiin Latin America

» Annual trading profit dowr6%, impacted by the first half

1 Beginningwith this slide,the 2021financialstatementshavebeenrestatedfollowing the retrospectiveapplicationof the IFRSCagendadecisiong Configuration
or CustomisatiorCostdn a CloudComputingArrangement Thestatutory auditorshave performedtheir audit proceduren thesefinancialstatementsandare in
the processof issuingtheir report. 2 Includinge6m and €28m of tax credits,at 30/06/21 and 31/12/21, respectivelyrestatedby the Braziliansubsidiariesn the
calculationof adjustedEBITD/And adjustedtrading profit in 2021(eOmin 202 SHOUE

26
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2022 Resultg France Retall

Stable trading profit in retail banners in H2, with strong
growth in buoyant formats

France Retail

Inem H2 21 H2 22 Change 2021 2022 Change
Net sales 7,207 7,270 +0.9% 14,071 14,205 +1.0%
Trading profit 367 341 7% 530 482  -9.1%
Margin (%) 5.1% 4.7%  -40 bps 3.8% 3.4% -37 bps
Retail banners 336 335 -0.4% 479 421 -12.0%
Margin (%) 47%  4.6% -6 bps 3.4%  3.0% -44 bps
o/w:
Monoprix 121 135 194 168 -13.4%
Franprix 45 52 +18.1% 75 73  -2.3%
Convenience 38 54 52 60 +15.1%
HM/SM 95 67 94 77 -18.5%
IGC Fonciere 21 23 40 37 -8.9%
Property development 11 3 13 30 +129.09
Green Yellow
(deconsolidated on 20 4 -81.2% 39 31 -19.8%
30/09/2022)

» H2 trading profit stablefor the Retailbannersand up sharplyby +18% in the Parisian

bannersandconveniencetores HM/SM impactof the marketenvironmentin Q4

» 2022tradingprofit: impactof Q1 food salesn the Parisregion

2023 Annual General MeetirgWednesday, 10 May 2023
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2022 Resultg Cdiscount

In a contracting postovid market, swift adjustment in the
business mix and cost base

E-commerce (Cdiscount)

Inem H2 2% H222 Change 2021 2022 Change
GM\z 2,215 1,712 -22.7% 4,206 3,497 -16.8%

o/w marketplace sales 771 753 -23% 1,518 1,421 -6.4%

% GMV 44.2% 53.3% +9pts 452% 51.5% +6 pts
o/w direct sales 975 661 -322% 1,840 1,340 -27.2%
Net sales 1,083 825 -238% 2,031 1,620 -20.2%
EBITDA 57 39 -32.0% 105 54 -48.7%
Margin (%) 53% 4.7% -56bps 52% 3.3% -184 bps

Trading profit 12 (10) n.m. 18 (42) nm,
Margin (%) 1.1% -1.2% -231bp: 0.9% -2.6% -350 bps

» Shargncreasan grossmarginto 23.2%of net saleq(+1.3 ptsvs 2021, +5.4 ptsvs 2019

y ImprovedGMVmixfocusedonthe marketplace52%for the year(+6 ptsvs 2021, +13 ptsvs 2019
y Marketplacaevenuedurther strengthenede191m (-2%vs 2021, +28%vs 2019
y Growthin AdvertisingServicesevenuese 71m (+5% +81%vs 2019

» Cost savings plaa recalibrate SG&A and caped7m vs. 2021
Yy SG&Aexcludingd&A)downfrom €371m to €342m (-€29m)
y Capexdownfrom €98m to ¢80m (-€18m)

» EBITDA and trading prdfitpacted by gostCovid business downturn
y Sequential improvement between H1 andrEf=cting the gradual impact of cost reductions

1 Thefinancial statementsfor the first half of 2021 have beenrestated following the retrospectiveapplicationof the IFRIC agendadecisions(i) Configurationor Customisation
Costsin a CloudComputingArrangementand (i) Attributing Benefitto Periodsof Service(IAS19);2Data publishedby CnovaNV. Thereported figures coverall Cdiscountsales,
includingsalesof technicalgoodsin CasinoGroup'shypermarketsand supermarketdContributionto consolidatedfigures ~_—croure -
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2022 Resultg Latin America

Excellent performance from Assai and Grupo Exito

Change at
= Inem 2021 2022 Change CER
N Consolidated net sales 14,448 17,785 +23.1% +9.7%
*SS olw:

0 GPA (Brazil) 4,184 3,344 -20.1% -31.9%

& Assai 6,568 10,016 +52.5% +30.0%
Grupo Exito 3,695 4,424 +19.7% +20.7%
EBITDA excl. tax credits 1,032 1,186 +14.9% +2.8%
EBITDA margin excl. tax credits (%) 7.1% 6.7% -48 bps
EBITDA 1,060 1,186 +11.9% +0.1%

Trading profit excl. tax credits 610 677 +10.9% -0.5%
Trading margin excl. tax credits (%) 4.2% 3.8% -42 bps

o/w:

GPA (Brazil) 43 (65) n.m. n.m.

Assai 357 514  +43.9% +22.6%

Grupo Exito 211 228  +8.4% +6.6%
Trading profit 638 677 +6.1% -4.8%

» GrupoExita anotheryearof stronggrowth (+20%)

» Assai very strong growth in net salesand trading profit with the successof the
conversiorandexpansiorplan

» GPABrazil profitability hit by costsrelatedto the closureof hypermarketsand a ramp-up
in promotionalinitiatives

NB: GPA sales impacted by hypermarket closures

1 Tax credits restated by Brazilian subsidiaries in the calculation of adjusted EBITDA CCISI:!’LO
N e
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2022 underlying net profit, Group share

Trading profit stabilised in H2, impact of higher financial
expenses in Latam and a oo# tax charge in France

Underlying net profit, Group share
Inem H221 = H222 2021 | 2022

Trading profit and share of profit of equity

accounted investees 766 142 1,236 = 1,127
France 392 330 581 442
Latam 374 412 654 685
Financial expenses (416) (452 (813) (935)
France (221) @ (232 (494)  (455)
2 Latam (195) = (220) (319)  (481)
Income taxes (7) (203) (61) (176)
(L)Jg:;liyéigsg net profit from continuing 344 38 362 15
o/w attributable to noncontrolling interests 179 87 272 117
o/w Group share 164 1 89 (102)

» Tradingprofit and shareof profit of equity-accountednvesteesvirtually stablein
H2

» Temporaryncreasdn financialexpensesn Latamdueto Assai'&€xpansiorplan

» Oneoff tax chargeof -€240m arisingon the review of deferred tax assetsin
France(non-cashaccountingtem)

uuuuuu
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Change in consolidated net debt in 2022

€339m decrease in France net debt and increase in Latam
debt due to the Assai investment plan

Net debt

Inem 2021 2022
France includin§egisor (4,845) (4,506)
o/w:
France Retail (4,365) (4,204)
Ecommerce (Cdiscount) (337) (302)
Segisor (144) 0
Latam Retail (979) (1,864)
o/w:
GPABrazil (475) (316)
Assali (864) (1,732)
Grupo Exito 361 184
GreenYelloweconsolidatedn seconehalf 2023 (34) 0
Total (5,858) (6,370)

» France (including Segisor) €339m decreasein net debt Net of the value at
31/12/20220f the listedassetsheldin LatinAmerica(e 1.7bn), FranceRetailnet debt
standsat €2.5bn, i.e., debt/EBITDAeverageof 3.7x basedon EBITDAet of lease
paymentdor the FranceRetailscope

» Assaitemporaryincreasein debt linked to the investmentplan (60 storesopened
duringthe year)

1 ExcludingGreenYellow? IncludingWilkes Cas'
(asuo
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Work of the Shareholders' Consultative Committee
20222023

» Meeting of 23 September 2022

y Review of the Annual General Meeting of 10 May 2022 and the results for the first half
of 2022

y Discussion with Nicolas Joly, at the time M&A Projects Director and Chairman of Casino
Immobilier
» Meeting of 24 March 2023
y Review of the 2022 results and highlights
y Presentation on how to participate in the 2023 Annual General Meeting
y Discussion with Matthieu RicHgirector of CSR and Engagement

Meignen MarquetEllis Belhoste de Soulanges  (ANAF) Chabroux
(APAI)
32
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2023 Outlook

Focus on operational improvement and debt reduction

1. Operational efficiency and development

U Inventory reduction plane190m in the first half of the year,
offsetting end2022 excess inventory

U Newcostsaving plani250m in the retail banners

U Acceleration of theonvenience store expansion strateggening of
1,000storesrepresenting more thae500min gross sales under
banneron a fullyear basis

2. Deleveraging

U Completion of thesset disposal plans in Franee0,4bnbefore
end-2023(overwhiche0,1bnalreadyrealizedin Q12023)

U Continuedmonetisationof assets in Latin America

U Debt decrease

nnnnnnnnnnnnnn
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Subsequent events

Highlightssince the beginning of the year

» 9 March2023: signingof an exclusiveagreemenbetweenTERACAand Casino
Group to create the Frenchleader in responsibleand sustainableretall
activities

» 21 March 2023 : sale of a 18.8% stakein Assaifor €723m reducingCasino
D N2 dthiea11.7%

» 31 March 2023 : successfukender offer for the Quatrim notes maturingin
January024for anamountof €100m

» 24 April2023:

y ExclusivaliscussionbetweenGroupementesMousquetairesTERACaNd
Casino Group to further develop their industrial and purchasing
partnershipsandoptimisetheir respectivenetworks

y Proposaby EPGlobalCommerceas. (controlled by DanielKretinsky for
capitalincreasegor anaggregateamountof €e1.1bn

y Solicitationof consentsfrom certain creditors and bondholdersof the
CasindGroupregardingthe possibilityof initiating conciliationproceedings
to guideupcomingdiscussionsvith creditorsin connectionwith EPGlobal
Commercea.sQproposalon the one hand and the continuation of the
ProjectTERACGON the other hand

uuuuuu
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Corporate social
responsibility

Matthieu Riché
Director of CSR and Engagement
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A Group recognised for its social and

environmental performance
Sustained ESG performance in 2022

"
_— SCENCE [y

S@y BTN WOMEN’S BASED x| (-2
&8, GLOBAL EMPOWERMENT TCFD |5 \/ TARGETS
L« COMPACT PRINCIPLES - e o] || e

» Casino Group has long been committed to responsible retailing

» It is a signatory of the United Nations Global Compact and the Women’s Empowerment
Principles

» It holds the Afnor Diversity and Workplace Equality labels

» Its climate objectives were approved by the Science Based Targets Initiative (SBTi) in
2019

» It supports the recommendations of the TCFD (Task Force on Climate-related Financial
Disclosures)

» A CSR approach helping our customers shop better and eat better

ESG ratings ESG indicators
) 3
Mooby’s BRASIL (7
ESG Solutions Score out of 100 @ [B] Eg'ics;ﬁo GPA

core out o 68 f—ﬁ
S&P Global S tof 100 ISEBS3 "'ASSAI |

@ FTSE4Good Score out of 5 @ CSR certification

Certified

R . :
A “ Casino Naturalia
wCDP ° ~

Corporation

DISCLOSURE INSIGHT ACTION

Casino
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A responsible employer,
committed to equal opportunities

glr:g; Cdiscount -rop i l\/lqnoprix v [ Casino .
) ASSA| EVPLOYER | 2022 Casino ATl choose IV TeTaleTe] g
Work. CERTIED EXCELLENGE IN EVPLovEE CONDTONS 7
GPA ‘
» Casino Group, a leading player in fighting discrimination and promoting diversity
» First retail banner to be awarded the Afnor Workplace Diversity and Equality Label,
renewed in 2022 following an Afnor audit of the Casino, Monoprix, Franprix and

Cdiscount banners
» Renewal of its commitment to UAutre Cercle’s LGBT+ Commitment Charter in June 2022

2022 208 000 76 % 38% 14 % oy [
key employees are in Latin are under 30 are over 50 oigeie —G_Pg
indicators America

» Casino Group, inclusively employing people with disabilities
» Signatory of Casino’s 9™ three-year agreement and Monoprix’s 7™ agreement with
representative trade unions
» Commitment to recruit 230 people with disabilities in France over three years

2022 9133 +37 % +4,1% +6 %

key employees vs. 2015 vs. 2021 of the

indicators with a workforce in
disability France

uuuuuu

2023 Annual General MeetirgWednesday, 10 May 2023



A responsible employer,
committed to workplace equality

% of women

Workforce Board of Executive Gender equality
51% Directors Committee index
43 % 31% 94/100
2022 Group gender

equality index*

!<ey' % of women managers
indicators
Group France Brazil Colombia
41,1% 43,8 % 34,2% 37,3%
+ 4,9 points + 3,9 points + 14,6 points + 10,1 points
vs. 2015 vs. 2015 vs. 2015 vs. 2015

» An expanded action plan
» Mentoring programme with “La Fabrique” women’s network
» Launch of a new training programme, “Si elles”, open to all . ' =
women in the Group in France to combat self-censorship oo g e WA
» Communication campaign to combat stereotypes associated ﬁ =i le] [
with different types of jobs TSy L
» Combating violence against women 7 '
e Support for UN Women and the Orange Day Campaign,
with €143,000 raised
e Distribution of a guide to combat domestic violence
¢ Promotion of 3919 emergency hotline

emble les stéréotypes ?

* weighted index

(asino
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A Group committed to the climate transition

Ncop @ O

DISCLOSURE INSIGHT ACTION CLIMAT DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

» Casino Group reduced its greenhouse gas emissions by 22 % in 2022, and by 5 %
in France*

» The objective of a 38 % reduction by 2030** was reached in 2022

» In 2023, the Group will submit its new climate objectives on the SBT

Breakdown of Scope 1 and 2

greenhouse gas emissions
Evolution of GHG emissions — Group

69 %

Refrigerants and 398 000

coolants

241 000
25% 281 000
Building power
requirements

191 000

1242 000 1240 000 1028 000 834 000
1,025,000
tonnes of

CO, equivalent 6%

Transport 2015 /2020 2021 2022

Tonnes of CO, equivalent
e Scopel Scope 2 * scopes 1and 2
** scopes 1 and 2, calculated
based on a “well below”
pathway

asino
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