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Established almost 125 years ago, Casino Group is today a leading food retailer,
with more than 11,500 stores worldwide across France and Latin America.

With a clear vision of changes taking place in the sector,
its goal is to accelerate the transformation of retail.

As aretailer, the Group's business has animpact on the use of
natural ressources through its operations and the products it
sells. We acknowledge the resulting environmental impact,
and the retail sector’s contribution to climate change.

We also recognize our role in mitigating these impacts
by developing and implementing sustainable business
practices designed to address climate change, use natural
resources efficiently, reduce waste, prevent pollution, reduce
noise, preserve biodiversity and help stop deforestation.

We know that leadership and effective oversight of
environmental, social and governance (ESG) issues are key
to achieving our ESG policies. We are committed to taking
appropriate measures to manage environmental issues
effectively and to reporting performance to the appropriate
level of responsibility. ESG policies and performance are thus
reported to a board committee called “Governance and CSR
Committee” and to the Executive Committee of the Group.

In doing so, the Board Committee and the Executive
Committee of the Group have an oversight of the
environmental issues including the Group’s performance in
this area.

The CSR departments are in charge of implementing the
environmental policy, in collaboration with the operational
teams.

The Group sets environmental objectives and targets
to reduce environmental impacts and conform  with
compliance obligations. Adherence to environmental
regulations is also part of the supplier code of ethics, which
forms part of the contract.

The Group is committed to continuous improvement of its
policies and performances. To this end, it undertakes to set
targets and objectives to reduce environmental impacts
and, to monitor and measure its progress in achieving
these objectives.

Measures are taken to raise awareness of environmentdal
impacts among internal and external stakeholders, in
particular through communication campaigns in stores,
and at the headquarters, and by setting up networks of
committed stakeholders.

Employees are trained to help them understand the
impacts of their work activities on the environment. Lastly,
central purchasing teams have been trained in the impact
of the products sold on the company’s carbon footprint and
in the actions to be deployed to reduce it.

The Group strives to provide clear and transparent information on how we manage and address
the key environmental, social, and governance issues we encounter in the course of our business.

The Group publishes its annual ESG reports and relevant environmental documents on the ESG

page of its corporate website groupe-casino.fr

This policy applies to all business units of the Group.
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