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THE “NEW” CASINO: A NEW SCOPE

7

UNIQUE AND
COMPLEMENTARY
BRANDS

Casinoe MONOPRIX Vival
Y2 ® NATURALIA
CAMSCOUNTSY®  franprix @

* Figures as of 31 December 2024.

A GROUP FOCUSSED
ON CONVENIENCE

42

million people
in France live near a
Casino brand store

A LEADERIN
CONVENIENCE RETAILING
IN FRANCE

l in2
1 out of every 2
convenience stores

in France is a
Casino Group store

2025 Annual General Meeting 1 30 April 2025

Casino

la nouvelle, |
proximite

AVERAGE STORE SIZE

309..

of our stores



7,447

OUTLETS
IN FRANCE AND
INTERNATIONALLY

* Figures as of 31 December 2024.

Casino

THE “NEW” CASINO: KEY FIGURES — lanouelie

proximité

GROSS ADJUSTED
MERCHANDISE NET SALES EBITDA
VOLUME AFTER LEASE PAYMENTS
€12.4bn €8.5bn €11Im

85% 25,564

FRANCHISE STORES
EMPLOYEES

2025 Annual General Meeting T 30 April 2025 7



A GROWING MARKET

THAT MEETS CONSUMER EXPECTATIONS

2,300

In 10 years, the sector
has created 2,300 new
convenience stores

(FCD)

79%

of French respondents feel
a connection with at least
one brand or retailer,
demonstrating the
importance of customer
relations

85%

of French people surveyed
say the word i
has a positive connotation

Assemblée Générale 2025 i 30 avril 2025

Casino

la nouvelle, |
proximite

88%

of respondents feel that

fconvenience
provide
very useful services
for city dwellers
and neighbourhoodso
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A LONG-TERM PROJECT IN THREE PHASES (asino

la nouvelle, |
proximite

2024 2025 2026 2027 2028
Q2 Q3 Q4 Ql Q2 Q3 Q4 Ql Q2 Q3 Q4 Ql Q2 Q3 Q4 Ql Q2

RESTORE RECOVER

FINANCIAL RESTRUCTURING

AND CHANGE OF CONTROL
MANAGERIAL RESTRUCTURING
ORGANISATIONAL RESTRUCTURING

DEFINITION OF THE OPERATIONAL

STRATEGIC PLAN IMPLEMENTATION OF THE PLAN REN( UVEAU
NEW GOVERNANCE

BODIES

2025 Annual General Meeting T 30 April 2025 10




2024, A YEAR OF TRANSFORMATION (asino

la nouvelle, |
— proximitée

Governance
reorganisation

Financial
restructuring and
change of control

Refocusing the
Group’s activities
on convenience

Strategic plan
launched

retail in France

2025 Annual General Meeting T 30 April 2025 11




2024, A YEAR OF TRANSFORMATION (asino

la nouvelle, |
— proximitée

A Share capital increase afl.2bn

Financial
restructuring and A Most of the Group's secured and unsecured detmiverted to

change of control equity: €4.9bnin principal

A Transfer of control of Casino Group France Retail Holdings (FRH),
the Consortium's controlling holding companyhich was set up by
EP Equity Investment Ill (EPEI) and F. Marc de la Lacharriere
(Fimalac)

2025 Annual General Meeting T 30 April 2025 12




2024, A YEAR OF TRANSFORMATION ,C_.——-

la nouvelle
proximité

A Discontinuation of our hypermarkets and supermarkets business
i 427 outlets sold by thend of2024

Refocusing the
Group’s activities

A EmploymentProtection Plans implemented

i EPPs negotiated and signed with the trade unions in the seven companies
concerned and validated by the authorities

i 3,230 jobs initiallplannedto beterminated

i Over 1,000 redundancies avoided thanks to voluntary redundancy and internal
redeploymentschemes

i 95%o0f affected employees notified to date
A Disposalbf activities in Latin America: loss of control of GPA
and sale ofexito

on convenience
retail in France

2025 Annual General Meeting T 30 April 2025 13



2024, A YEAR OF TRANSFORMATION

Governance

reorganisation

CHIEF EXECUTIVE
OFFICER

Philippe

PALAZZ]

Chairman of
Monoprix and
Naturalia

M&A HR FINANCE PURCHASING
Esther Estelle Angélique Pauline
BITTON CHERRUAU CRISTOFARI GLAZIOU

2025 Annual General Meeting i 30 April 2025

GROUPE o=
(asiuno
la nouvelle, |
proximite

CASINO/SPAR FRANPRIX MONOPRIX NATURALIA CDISCOUNT
VIVAL Vincent Alfred Richard & CNOVA
Magali DOUMERC HAWAWINI JOLIVET Thomas
DAUBINET-SALEN METIVIER

COMMUNICATIONS REAL ESTATE

CSR & PUBLIC Stéphanie
RELATIONS ZOLESIO
Christophe
PIEDNOEL

14
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2024, A YEAR OF TRANSFORMATION (asino

la nouvelle, |
proximité

Strategic plan THE BEST OF BRANDS
IN CONVENIENCE RETAILING

launched

Casino IERXXR® Vival  GAISCOUNTSY  franprix® MONOPRIX  NATURALIA

Iy,

SUVEAU

n\\

2025 Annual General Meeting T 30 April 2025 15



2024, A YEAR OF TRANSFORMATION (asino

la nouvelle, |
proximite

OUR GROWTH DRIVERS: THREE KEY MARKETS

Strategic plan Being the Becoming a major player Being the leader
launched i meeting place in in
. FOR DAY-TO- QUICK MEAL NEW
DAY FOOD SOLUTIONS EVERYDAY
SHOPPING SERVICES

RENC-UVEAU

__________________________________________________________________________________________________

Y coiscounT )

AT

& udins 56
2025 Annual General Meeting i 30 April 2025 MONOPR]X‘KK 16




GROUPE g~

2024, A YEAR OF TRANSFORMATION (asino

la nouvelle, |
proximite

WHAT SETS
US APART
THE STRENGTH
OF
OUR BRANDS

Strategic plan

launched

WHAT WHAT
DRIVES US MAKES US STRONGER

OUR OUR POWER
CULTURE OF SERVICE AS A GROUP

RENC-UVEAU

WHAT MOTIVATES US
WHAT UNITES US OUR SOCIETAL

THE ENERGY
AND ENVIRONMENTAL
OF OUR PEOPLE VALUES

2025 Annual General Meeting T 30 April 2025 17




BN HANGERCEEST _




A STREAMLINED STORE NETWORK

Store network evolution in 2024

768
MONOPRIX

NATURALIA

franprix @

(asino
EXR @ Vival

GROUPE

2023 2024

2025 Annual General Meeting i 30 April 2025

GROUPE o=

(asiuno
la nouvelle, |
proximite

Number of outlets

-37 +33
-11 +1
-207 +39
-513 +193
-768 +266

19



Casino

la nouvelle, |

INCREASED CONTRIBUTION OF FRANCHISING

— proximite
A Transfer of 95 integrated stores to franchises in 2024 Franchises as a % of
total store network at end-2024
o Casino: 92 transfers
o Naturalia: 3 transfers
A A coordinated franchise expansion strategy witifitability
returned to centre stage
i Selection of the most appropriate Group brand for each new
location Casino Franprix ~ Monoprix  Naturalia
i More rigorous selection process for future franchisees by a
Group approval committee 85% of the Group's store network was
i Action plan for franchisee receivables franchised at the end of 2024

(vs. 83% at the end of 2023)

2025 Annual General Meeting T 30 April 2025 20




GROUPE g~

COST SAVINGS PLAN /@‘—sm{

proximité

Leasing plan

A Controlledinvestments

A Optimised cost/sqgm for store
remodeling

A Shared Services created (HR, Renegotiation of head office and
payroll, accounting, Comm./CSR, store leases:

IT, Customer Service, etc.) A Joint negotiations with lessors
o Franprix: concept cost/sg.m

A Lea_lse_ au_dits t0 identif_y_ g excluding refrigerated spaces
optimisation opportunities reduced by -45%vs. pilot

A Action to reduce cost of under stores

utilised space o Naturalia concept cost/sgm
-subleases of -20%vs. pilot storeroll-out
- reduction of leased surface area S

A Strict limits set on operating
budgets

2025 Annual General Meeting T 30 April 2025 21




GROUPE g~

IMPROVED PURCHASING CONDITIONS: asumo
/_____-*
THE AURA ALLIANCE O it

AURA
GROUPE p» _
cnc ( AaSiiio A Announcement of the creation ohe Aura
Mousquetaires S Retail alliance in September 2024

A On the food side, the alliance will allow a
massificatiorwith 130 major national /
international suppliersfollowing the 2025
negotiations (compared to ~70 suppliers
previously)

retal

Auchan |ETAIL

2025 Annual General Meeting T 30 April 2025 22




B2B

REDEFINED PRODUCT RANGE STRUCTURE
AND TARGETED PRICE REDUCTIONS

CGROUPE’

la nouvelle, |
proximité

B2C

ASSORTMENT: INCREASE B2B BUYING SHARE
A Launch of specific B2B offers for franchisees

= 1°"
‘—%}:‘: } == '
RN | ...
| | A |I|l|||ﬂ |II||I|I|||||| ||||"||1
=
bl L

Bo traits de thé saveur péche - Sauce pesto basilic et roquette - Barilla
ko % chocolat et naisettes - Fulfl - $5¢

29 monnus e S S

PRICE POLICY: REPOSITIONING OUR B2B SALES PRICES

A Two major price reduction campaigns for franchisees on a
selection of bestselling products

franprix® Viva BEEZXE®

ASSORTMENT: CULTIVATE DIFFERENCE

A Definition of a unique range for each Group brand
A Breakdown of offer by region
A Development of a takeaway food offer

A Focus ordifferentiation

PRICE POLICY: INCREASING THE FREQUENCY OF B2C PURCHASES

A In the stores, price markers on the shelves

A Launch of new loyaltyprogrammes

Commorto CasinoyVivalet Spar MON OPR]X

2025 Annual General Meeting T 30 April 2025 23




GROUPE g~

PRIVATE-LABEL PRODUCT OFFER TO BE STREAMLINED IN 2025 ,Cg‘—sm

la nouvelle, |
— proximite

Casing  Vival e ® franprix @ MONOPRIX

MONOPRIX MONOPRIX
Premium Gourmet Gourmet
franprix
© i
610
franprix
- A
Corerange @Sm LEQR;'ER MONOPRIX
PRODUITS DE QUALITE DEPUIS 1901
h 4

Value line

Exclusive cross

Pet food, fragrance, personal care products, spirits, beer and wine

category brands

2025 Annual General Meeting T 30 April 2025 24




NEW CONCEPTS LAUNCHED AND ROLLED OUT ,C_.———-

la nouvelle, |
proximité

franprixui « Oxygéne» ' N ATURALlA « La Ferme»

CAISCOUNTE®

MONOPRIX « LaCantine» | s New Brand Platform

2025 Annual General Meeting T 30 April 2025 25




CGROUPE’

la nouvelle, |
proximité

REN( UVEAU

2025 Annual General Meeting T 30 April 2025 26




FINANCIAL RESULTS

ANGELIQUECRISTOFARI
Chief Financial Officer

2025 Annual General Meeting i 30 April 2025
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GROUPE g~

GROUP SCOPE Casino

la nouvelle, |
— proximite

CONTINUING OPERATIONS DISCONTINUED OPERATIONS

Operations in Latin America

MONOPRIX )
- Grupo Exito
N ATU RALlA Sold to theCallejagroup inJanuary 2024
franprix @ - GPA ) ,
P [244 2F O2yGNRt F2f{f26)
Casino increase in March 2024
CAISCOUNTSA® Hypermarkef supermarketoperations

Autres Leader Price operations in France

2025 Annual General Meeting T 30 April 2025 28




GROUPE g~

CHANGE IN THE FMCG MARKET Casino

la nouvelle, |
— proximitée

Change in FMCG#2024 vs 2023

INFLATION VOLUME MIX EFFECT
-0.5% — +0.5% -0.9% -0.1%

Net sales

Change in valueand volumeper circuit- 2024 vs 2023

Source: Circana/2024 key figures.

* Fastmoving consumer goods.
2025 Annual General Meeting i 30 April 2025 29




GROUPE g~

2024 NET SALES (asuio

la nouvelle, |
proximite
. v .4 . ‘-
MONOPRIX  NATURALIA  franprix @ Casino CAISCOUNT®
CONSOLI €4.0bn €298m €1.6bn €1.4bn €1.0bn
DATED stableLFL sales +4. 7% FL -0.5%LFL -3.6%LFL -12.5%LFL
Strong momentum A Success of the A Customer trafficup A Overhaul of the logistics A Sequential
at Monop' (+3.3%) "LaFerme' concept +1.4% organisation, disrupted improvementsince
i Doubledigit . by the sale of HM/SM the start of the yeat
€8.5bn slight slowdown " growth mconverted® Q3 and Q4 negatively
at Monoprix City SIS impacted by: A Q4 improvement A Return to GMV
(-0.3%), penalised i price cutsin driven by: growth on alike-
-2 . 69%LFL by food A Solid growth in September 2024 ¢ returnto growth in Z)r]r(-jlllége4ba5|s vs. Q3
_ customer traffic i non-renewal of November (+0.3%)
sales, driven promotions (+2.3%) A +3%growth
by textiles A Increaseccustomer ' ) in Marketplace
loyalty (73% of sales b TR D TeLIE GMV
+2.0% growth in with loyalty card standard service
e-commerce sales holders) levels for private

label products and

. ) ) . value line products
Convenience branddown -0.6%on alike-for-like basis

2024GMV (AT included)  €12.4bn(-3.2%) g;i’;ﬁ”uiitncebfands Eg;gziéjg

2025 Annual General Meeting T 30 April 2025 30




MONOPRIX
NATURALIA

franprix @
(asino

CAISCOUNTSA®
Other

(including Quatrim)

GROUP

2023
€207m

€(10)m
€/6m

€28m
€48m

€(29)m

2024 ADJUSTED EBITDA AFTER LEASE PAYMENTS

2024
€118m

e(3)m

€29m

€4dm

€38m

e(75)m

Casino

la nouvelle, |
proximite

(-G90m vs. 2023)

Non-recurring income in 2023 (-U36m), negative volume effect (-47m) and
increased costs (including -G21 million in property leases)

(+U7m vs. 2023)

Improved margin due to volume effect (+05m)
Lower energy costs (+U2m)

(-047m vs. 2023)

Non-recurring income in 2023 (-u11m), impairment of receivables (-U8m),
margin mix and negative volume effect

(-024m vs. 2023)
Impact of additional logistics costs resulting from HM/SM disposals

(-i9m vs. 2023)
Higher marketing costs linked to the relaunch strategy initiated in Q3 2024

(-G46m vs. 2023)
Disynergies at level of head offices (-445m) linked to HM/SM disposals

€320m

€11lm

2025 Annual General Meeting i 30 April 2025
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Net financial Income
EBIT

€(49)m e(772)m €3.1bn €(75)m

A Net profit (loss)from continuing operationsimpactedby:

1t Net other operating expense (OOE) of -€772m, mainly including asset
impairmentlosseq-€602m) andfinancialrestructuringcosts(-€81m)

1t Net financialincome of €3.1bn, including(i) +€3.5bn relatedto the conversion
of debt into equity and measurementof reinstateddebt at fair value, (ii) net
borrowing costsof -€233m and (iii) interest expenseon leaseliabilities for -

€142m
Tt Taxexpenseof €75m

A Netlossfrom discontinuedoperationsof -€2.5bn, relatedto (i) the disposal
of Exitoandthe lossof control of GPA(resultingin the reclassificatiorto the
income statement from equity of -€2.4bn including negative cumulative
foreign currency translation adjustments),and (ii) discontinuation of the
HM/SMbusiness

(1) Trading profit = adjusted EBITRBA6M in 2024) e¢625m depreciation and amortisation expense.
2025 Annual General Meeting i 30 April 2025

2024 CONSOLIDATED NET PROFIT (LOSS), GROUP SHARE

Casino

la nouvelle, |

proximite

Net profit from continuing
operations, Group share

€2.2bn
+

Net loss from discontinued

operations, Group share

€(2.5)bn

Consolidated net loss,
Groupshare

v (295)m

32



NET LOSS FROM DISCONTINUED OPERATIONS, GROUP SHARE

€(1,631)m e(772)m €(56)m

GGGGGG

la nouvelle, |
proximite

Net loss from discontinued operations, Group share

€(2.5)bn

2025 Annual General Meeting i 30 April 2025
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NET DEBT

€390m reduction since the financial restructuring

GROUPE g~

Casino

la nouvelle,

proximité

IneEm Dec.2023 Mar. 2024 June 2024 Dec.2024

Gross borrowings and debt (7,443) (3,354) (2,375) (2,040)
EMTN notes/HY CGP (2,168) - - S
Casino Finance RCF/ReinstakéanoprixRCF (2,051) (712) - -
Term Loan B/Reinstated Term Loan (1,425) (1,410) (1,352) (1,380}
HYQuatrimNotes (553) (491) (491) (300)
MonoprixRCF exploitation (130) (123) (8) )
Other confirmedVionoprixHolding lines (40) (36) - -
CdiscounPGE (60) (60) (60) (60)
Others (1,016) (523) (464) (293)
Other financial assets 211 107 259 74

Cash and cash equivalents 1,051 1,654 1,077 763

Available cash 657 1,300 724 499
Cash not held in the cash pool + cash in transit 394 354 353 264

(6,181)  (1,593)

(1,040)

(1,203)

(1) TheemZoyn YAfTftAZ2Y

FyY2dzyd 2F GKS wSayadl GdSR

(27 March 2024), i.e. 80 million at 31 Decemb&024

(2) Stateguaranteedoan

2025 Annual General Meeting i 30 April 2025
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i I jaSecoguitisriidate 1 OO 2 dzy i

34

i KS



NET DEBT Casino

la nouvelle, |
proximite

Change in net debt since the financial restructuring

IN €M
59 103
98
206
78 184 757
1,593
1,203
Net debt Operating cash Net capex Working capital Financial expenses Restructuring Other Cash flows from Net debt
at 31 Mar. 2024 flow and taxes costs non-cash items discontinued at 31 Dec. 2024
operations &
disposal plan

2025 Annual General Meeting T 30 April 2025 35




DEBT MATURITY SCHEDULE AS AT 31 DECEMBER 2024

AVERAGE DEBTATURITY

AT 30/04/2024
1,769 2,25years (with extension option)
o UNDRAWN' e 2,09years (without extension option)
Monoprix RCF 0 711 [ | optor
OtherRCFlinesand overdeats R 2 T
Other bank credit lines 80 0
372
P Extension |
292 E Quatrim | option® :'"
i Notes | [N T
" i 300
23 | 80 i
Apr. 2025 Mar. 2026 Jan. 2027 Mar. 2027 Jan. 2028 Mar. 2028

Since 31 December 2024, the Group has made several repayments of the Quatrim secured debt (February and
April 2025)

As of 30 April 2025, the nominal amount of the Quatrim secured notes had been reduced to (1221m.

(1) Excludindactoringand reversefactoring

(2) Extensioroptionsare subjectto compliancewith the 31 DecemberR025covenanttest. €12.5m of the Cdiscoungovernmentbackedloan cannotbe extended
(3) Extensioroption exercisableby the issuer

(4) Includingdrawdownsof €6.5m

2025 Annual General Meeting T 30 April 2025 36




GROUPE g~

Casino

FINANCIAL COVENANTS
la nouvelle, |
— proximite
Minimum liquidity Projected liquidity Net leverage ratio
A On the last day of each A Atthe end of each quarter, A At the end of each quarter, the
month, liquidity must be at cash forecasts must show covenant net debt to pro forma
leaste100m liquidity of at lease 100m at EBITDA ratio must be below
the end of each month of the the level specified in the
following quarter financing documentation

€1.52bn at 31 December 2024 €1.2bn minimum in Q1 2025 11.73% at 31 December 2024

i €499mof available cash at Casino

Finance .
o a2y 2 LAKIEeiastated First covenant test
undrawn RCF
i €308mof other undrawn financing at 30 September 2025
(not including factoring, reverse
factoring and similaprogramsg The net leverage ratio stood at 11.73x at 31 December 2024, with the

2025 EBITDA forecasts to ensure compliance with the next test (ratio
level to be met of 8.34x on 30 September 2025)

(1) Net leverage ratio of 11.73x based on (i) pro forma EBITESYof (after lease payments) and total covenant net deltIgfi43m and (ii) a covenant scope that excludes
Quatrim (ringfenced) and specific subsidiaries such as Mayland in Poland and Wilkes in Brazil

2025 Annual General Meeting T 30 April 2025 37




GROUPE g~

KEY FIGURES — QI 2025 (asino

la nouvelle, |
proximite

SIGNIFICANT EVENTS

NET SALES GMV ADJUSTED EBITDA FREE CASH FLOW o
A Streamlining of the
€2.0bn €2.90n €100m €(81)m convenllence brand store
-1.2%LFL -3.6% vs.€106m in Q1 2024 vs.€(327)m in Q1 202« networ
A Conveniencérands A -4.5% for A Downe6m A Improvement of A Accelerating the roll out of
a -0,7%LFL convenience yearon-year, +€246m new concepts
o -4.8% as brands affected by yearon-year
reported, disynergies ot
intl?ludingeffect A +0.9% for A Improvement of A New organisational _
of streamlining Cdiscount A Up+e6m +93m yeamon-year structure now operational
the store yearon-year _excludlng payment
networkand a 3;;0";2'??68 L”lggrf?nzgoc’c‘;al A €111min real estate
calendareffect ynerg security and tax disposals over the quarter
A Cdiscount :4.6%LFL liabilities placed
under moratorium
in 2023

2025 Annual General Meeting T 30 April 2025 38




CORPORATEOCIAL
RESPONSIBILITY

CHRISTOPHE PIEDNOEL
Director ofCommunications, CSR & Public Relations

2025 Annual General Meeting i 30 April 2025
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A COMMITTED AND RECOGNISED GROUP roure

(asino
Strong social and environmental performance ot
Sustained ESG commitments and performance in 2024
e’y . . .
e Signatory of theéJnited Nations Global MooDY’s
.=Z Compactandthez 2 YSYy Qa 9YLJ o G ol 69,100
x| BE Principles
e Holder of theAfnor Diversity and Workplace Q E—— 4.1
Equalitylabels )
( 0’ Embahages { A3y {2 NE Nafiohal RattbnPRSIQ .

Plastiques PaCkaglng MSCI @ AA
AlnéGEI@)RD Slgnatory Of thEBangIadeSh ACCOF&) SUSTAINALYTICS |9.5/40+
PR Member and cecreator of AEBEA (fow risk)

(Animal Welfare Label Association) -
Responsible &éommerceCharter /

www.fevad.com

(*) International Accord for Health and Safety in the Textile and Garment
Industry.

(**) Top Employer Monoprix scope 2025 Annual General Meeting i 30 April 2025 40




A RESPONSIBLE & COMMITTED EMPLOYER Caisi

[ uvelle. ,
A focus on diversity * proximite
téaltter Committed to employingeople with disabilities since 1995
WORKFORCE Implementation of action plans and agreements with trade unions, primarily on the
25,564 . . . o
integration and retentionof workers with disabilities
WORKERS WITH A DISABILITY Training on invisible disabilitiefor Monoprix managers and employee awareness
5.7% raising initiatives during the European Disability Employment Week
WORKFORCE AGED Cdiscount named &aDiversity Leaderfor the sixth consecutive year by tf@nancial
i";ecryi: Timesin recognition of its commitment to equal opportunities, and establishment of a
new internal "health & disability" guide
WORKFORCE AGED
over 50
29%
Casino Group scope, continuing operations at 31/12/2024
41

(excluding Casino HIM/SM and CODIM) 2025 Annual General Meeting i 30 April 2025




A RESPONSIBLE EMPLOYER COMMITTED Caisi

la nouvelle,

’_________-—*
To professional equality proximité

Promoting gender diversityat every level of the organisation through the Group's w El_uripl

OF MANAGERS ARE WOMEN "Pluriel' network, which organises topical conferences and debates

o
46.8% Siellesprogrammelaunched in 2022: a leadership training programme open to a
OF SENIOR MANAGERS ARE women in the Group to help them get to know each other better and counter ger ﬁ@
WOMEN related professional reticence
o , : i
41.8% Launch of theEquity Freskgender equality workshop within the Group, a ground FRESQUE4.
o ZLEQUITE
breaking initiative in the sector =
2030 objective Campaign orwombating violence against womerenewed every year: raising =
50% awareness orstreet harassmentnd promoting the national emergency hotline (3919
e A e (3919)to protect and support victims of violence
held by women
Casino Group scope, continuing operations at 31/12/2024 2025 Annual General Meeting i 30 April 2025 42

(excluding Casino HM/SM and CODIM)



FOOD DONATIONS!

8,230 tonnes

MEAL EQUIVALENTS

|6 million

COLLECTIONS and
DONATIONS to associations

€2 . 3 million

I. Recovery and collection

A GROUP COMMITTED roure

(asino

la nouvelle, ,

to community outreach issues proximité

Creation of the newCasino Group Foundation

A Strengthening social cohesion and furthering personal development for women and met
through a constructive view of the future

A Taking action across all regions
Partnership withmicroDONsince 2011 to facilitateheckout donations

Overe16 million raised since 201#r organisations includingaFondationdes Femmed.a
Maisondes Femmed.esRestosdu/ dzdahdLe SecourBopulaire

A large number of collections and products "shared" throughout the year within the various
brands, both food and nefood, to support associations fightim@yecariousnessnd violence
against women in 2024

Expanding product ranges to support the employment of people with disabilities or in precari

situations
P

i } RaM
gk

2025 Annual General Meeting T 30 April 2025 43



A GROUP COMMITTED

To responsible retail

ORGANICPRODUCEN
FRANCELOCALETC

TOUS CULTIV'ACTEURS
programme, first rolled out by
Monoprix in 2016, which has
mobilised over 700 producers

A wide range oénvironmentally
friendly products

GOT<Rertification for Monoprix
textiles renewed in 2024

2,200 products displayinganet
SCOres .,

2030 objective

20%

offer is responsible

of the

HEALTHANIMALWELFARE

~

Nutri-Scores displayed on
more than 4,000 privatéabel
products

PACKAGINGSECONHAND
ETC

{A3AYyl02NE 27F
National Pact on Plastic
Packaging

Over 80% of controversial
substances removed from
products

Rollout of the "Cdiscount
Reprise" service
(reconditioning and giving a

second life to products) All Casino, Monoprix and

Franprix brand chickens bea
the Animal Welfare label

CAISCOUNTA Reprise

100% of eggs from cadeee

hens
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2024 GHG emissions
5 . 7 mtCO,eq
—9% SCOPES | AND 2

-8% scorE 3
VERSUS 2023

2030 objective

-42% FOR SCOPES | AND 2

=>-169% rorscore 3
BETWEEN 2023 AND 2030

|. Recovery and collection

A GROUP COMMITTED roure

(asino

la nouvelle,

’___'_____-—*
To the climate transition and environmental protection proximité

68% reduction in direct greenhouse gas emissions between 2015 and 2024
Sustainable Transport

A Franprix'sparticipation in the ADEMERET2programme, to reduce the impact of
transport activities

A 100% ofC NJ y Lahd\fleefisilow carbon and over 300 stores receive their
deliveries from the river Seine

A Home deliveries from Monoprix and Naturalia warehouses made by a fleet of truck
running entirely orbio-NGV

Decarbonising product ranges
A Developing a less carbantensive offer (local, organic, vegan, reconditioned, etc.)

A Raising consumer awareness:siore events \{eganuary challengeplantbased
barbecue) and Monoprix's participation in a national survey on its giased offer,
organised with Make.org

A Participation in theL.E.S.$.ow Emission Sustainable Sourcing) industry campaign
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ELECTRICITY
CONSUMPTION

4 I 8 kWh/sq.m
-6%

VERSUS 2023

2030 objective

50%

RENEWABLE ELECTRICITY

1. Recovery and collection

A GROUP COMMITTED roure

(asino

la nouvelle, ,

To the climate transition and environmental protection proximité

Energy efficiency

The Group's commitment to thEcoWattCharter @

Over 400 storesovered by an Energy Performance Contraamd
ISO 50001 certification for Monoprix stores

1SO 50001

Efforts to combat food waste

A 7 million baskets savedince the start of the partnership with
Too Good To Go (2018)

A 6 Franprixstorescertified

Too Good To Go

Team trainingthrough theClimateFresk
(over 350 people trained by the end of 2024)

2025 Annual General Meeting T 30 April 2025 46



GOVERNANCE

LAURENT PIETRASZEWSKI
Chairman of the Board of Directors

2025 Annual General Meeting i 30 April 2025
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COMPOSITION OF THE BOARD OF DIRECTORS

CHAIRMAN OF THE
BOARD OF DIRECTORS
INDEPENDENT
DIRECTOR

Laurent PIETRASZEWSKI

CHIEF EXECUTIVE INDEPENDENT INDEPENDENT DIRECTOR
OFFICER DIRECTOR DIRECTOR
DIRECTOR
Philippe Nathalie Pascal Branislav_
PALAZZ|** ANDRIEUX CLOUZARD MISKOVIC

NON-VOTING NON-VOTING
DIRECTOR DIRECTOR
Martin Thomas

PLAVEC PIQUEMAL

** Proposed for reelection at the Annual General Meeting.

2025 Annual General Meeting i 30 April 2025

CGRDUFE’
la nouvelle,
proximité
=
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\ s
AN &
INDEPENDENT INDEPENDENT DIRECTOR
DIRECTOR DIRECTOR REPRESENTING
EMPLOYEES
Athina Elisabeth Naliny

A Separation of the roles of Chairman
and Chief Executive Officer

A Independence71.4%*
A Women on the Board43%*

A 1 Director representing
employees

* Excluding the Director representing employees, in
accordance with thé\fepMedefCode.
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HIGH LEVEL OF ENGAGEMENT OF THE BOARD

GROUPE o=
(asumo
/_______"
AND ITS COMMITTEES IN 2024 la nouvelle.
— proximite
AUDIT APPOINTMENTS GOVERNANCE STRATEGY
COMMITTEE AND AND CSR COMMITTEE
BT GLE COMPENSATION COMMITTEE
THE BOARD OF DIRECTORS COMMITTEE
Independence rate Independence rate Independence rate Independence rate
I 6 :%Iﬁ 2/3 2/3 100% 1/3
BOARD MEETINGS
since 27 March 2024
Board meeting
attendance rate
~ AUDIT AP(F;gLI:;Ig;LE;:;S(;\S D GOVERNANCE STRATEGY
COMMITTEE COMMITTEE AND CSR COMMITTEE COMMITTEE
" i
7 ]
MEETINGS MEETINGS MEETINGS MEETINGS
ATTENDANCE
RATE: 93% 93% 100% 100%

2025 Annual General Meeting i 30 April 2025
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GROUPE g~

COMPOSITION AND WORK OF THE BOARD COMMITTEES Casino

la nouvelle, |
proximite
THE AUDIT THE APPOINTMENTS THE GOVERNANCE THE STRATEGY
COMMITTEE AND COMPENSATION AND CSR COMMITTEE COMMITTEE
COMMITTEE
PASCAL CLOUZARD* ~__ ELISABETH SANDAGER* ™ NATHALIE ANDRIEUX* PHILIPPE PALAZZI
NATHALIE ANDRIEUX* ! NATHALIE ANDRIEUX* 4\ ATHINA ONASSIS* PASCAL CLOUZARD*
' BRANISLAV MISKOVIC =% BRANISLAV MISKOVIC | ELISABETH SANDAGER* BRANISLAY MISKOVIC
L MARTIN PLAVEC ‘ 2 ¥ NALINY KERNER . THOMAS PIQUEMAL
'tz ‘ (NonVoting Director) T\ lfrom1 July 2025 ; (Non-Voting Director)
LA L MARTIN PLAVEC
(Non-Voting Director)
PRINCIPAL ACTIVITIES PRINCIPAL ACTIVITIES PRINCIPAL ACTIVITIES PRINCIPAL ACTIVITIES
A Accounts, cash flow, debt, budgetsfA Composition of the Board of A Enforcement of governance rules, A Reviewing thenedium-and
Directors and its Committees,  assessment of the Board of longterm strategy
A Internal control risks and independence of members Directors' procedures, management ORenouveawi nHYy ¢ t f |
effectiveness; internal audits of conflicts of interest, training
and the work of the Statutory A Developing human capital and provided to the Board A Monitoring the competitive
Auditors succession A Ethics and CSR policies, environment and key
sustainability, monitoring of results ~ challenges
A Relatedparty agreements A Compensation policies and action plans

* Independent Directors. 2025 Annual General Meeting i 30 April 2025 50




COMPENSATION

ELISABETH SANDAGER
Chair of the Appointments and Compensation Committee
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GROUPE

2024 COMPENSATION OF THE CHAIRMAN OF THE BOARD OF DIRECTORS Casino

la nouvelle, |
proximite

(In respect of 2024 — ex post)

€150,000 A Grossfixed annualcompensationof €200,000 paid on a
FIXED COMPENSATION on a pro rata pro rata basis in respect of 2024 i.e., €150000.
basis €50,000waspaidin 2024

A In accordancewith AfepMedef Coderecommendations
no other form of compensation (including variable
compensation, compensation for loss of office or
supplementary pension) is provided for the
Chairmarof the Boardof Directors

OTHER COMPENSATIO Ot applicable

BENEFITS IN KIND Not applicable
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2024 COMPENSATION OF THE CHIEF EXECUTIVE OFFICER (&sino

la nouvelle, |
proximite

(In respect of 2024 — ex post)

€628,571 A Grosdfixed annualcompensatiorof 825,000 paid on a pro rata basis

FIXED COMPENSATION :
on a pro rata basis

A Target and maximum bonus €618750 (100% of 9/12hs of fixed
compensatiorwithout overperformance)
€618,750 A Operationalobjectives(75%) ¢ 100%achievementate
A Individualobjectives(10%) ¢ 1006 achievementate
A CSPbjectives(15%) ¢ 100%%achievementate

ANNUAL VARIABLE
COMPENSATION

A Absenceof alongterm incentivebonusin 2024 (2024 LTI)approvedby
the 2024 AnnualGeneraMeeting

LONGTERM INCENTIVES (LTI) Not applicable

BENEFITS IN KIND €22,633 A Companyaccommodatiorfor a grossannualamountof €60,000 paid on
apro ratabasis

SUPPLEMENTARY PENSION | €43,007 A Not applicable¢ The CEOparticipatesin the governmentsponsorec
compulsorysupplementarypensionscheme,under the conditions set
out in the French Social Security Code, and he is covered by the
compulsoryemployeebenefits scheme(régime collectif obligatoire de
prévoyance (seed ! Y 2 ozg02402 Y UNR O dzi A2y &€ 0

2025 Annual General Meeting T 30 April 2025 53




GROUPE g~

2024 COMPENSATION OF THE CHIEF EXECUTIVE OFFICER Casuno

la nouvelle, |
proximite
(In respect of 2024 — ex post)
EXCEPTIONAL 183,152 existin A Algncattion of targettgndtrr?axil;num comﬁer;satic:nof 200,0(30 st?ares?n
COMPENSATION , g order to compensatefor the absenceof the longterm incentivebonusin

Company shares 2024 and, subsequentlythe absenceof a free shareplanin 2024 aswell
asthe delayin the availabilityof sharesthat may be acquiredunder the
new 2025L Tlplancomparedwith the unallocatedplan

(Amendment of 2024 policy)

A Performanceconditions Quantitative 2024 financial objectivesfor the
bonus of Executive Committee members and senior managemen
(without overperformance)

A Adjusted EBITDAafter lease payments (40%) ¢ Achievemen
rate: 100%

OperatingFCR40%) ¢ Achievementate: 100%

Netsales(20%) ¢ Achievementate: 57.9%

i.e., a weighted achievement rate of 91.6% corresponding to
183,152 shares

To I o

A Subjectto continuingserviceat the date of this AnnualGeneralMeeting

A Subjectto a holding obligation of at least 40% of the remainingshares
following an authorised disposalto cover taxes and social security
contributions,until the end of histerm of office
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2025 COMPENSATION OF THE CHAIRMAN OF THE BOARD OF DIRECTORS ~ (&5i#10

la nouvelle, |
— proximite

(2025 policy — ex ante)

FIXED COMPENSATIC  €200,000 A Grosdixedannualcompensatiorof €200,000 (unchanged)

A In accordancewith Afep-Medef Code recommendations,no
Not applicable  other form of compensation(includingvariable compensation
compensationfor loss of office or supplementarypension)is

providedfor the Chairmarof the Boardof Directors

OTHER COMPENSAT]

BENEFITS INKIND ot applicable
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GROUPE g~

2025 COMPENSATION OF THE CHIEF EXECUTIVE OFFICER CCISM’LO

la nouvelle, |
proximite

(2025 policy — ex ante)

FIXED COMPENSATION A Grossfixed annualcompensatiorof €825,000 (unchanged)

A Between0%and121%of the fixed compensation(targetreachedat 100%)

ANNUAL VARIABLE COMPENSATION A Entirelysubjectto the achievementof demandingtargets set by the Boardof Directors
on the recommendatiorof the Appointmentsand CompensatiortCommittee

QUANTITATIVE FINANCIAL OBJECTIVES 75%
Adjusted EBITDA after 2025 lease payments 30%
15% 2025 operating free cash flow 30%
2025 net sales 15%
INDIVIDUAL PERFORMANCE OBJECTIVES 10%

10%

Identification and securing/retention of the Group's key functions, increasingGroup brand
recognition,communicationand cooperationwith the Boardof Directors

QUANTITATIVE CSR OBJECTIVES 15%
75% Percentage of women managers in the Group in 2025 5%
Tonnes of carbon dioxide (Q@mitted by the Group in France in 2025 5%
Electricity consumption per sq.m for all banners in France 5%

2025 Annual General Meeting T 30 April 2025 56




2025 COMPENSATION OF THE CHIEF EXECUTIVE OFFICER

T )

A Allocation of a maximum of 1,325,000 performancesharesin four annual tranches,
subject to performance conditions and a service requirement (increased by
92,750sharesn the eventof overperformance)

0 70% basedon operating cash flow and capital expenditure targets (excluding
Cdiscountpt 31 Decembeiof the referencefinancialyear

o] 30% basedon performancetargetsin line with the objectivesof the d w Sy 2 «
LONGTERM INCENTIVES (LTI) 202& Plan,suchas GMV, market share, number of storesopenedunder new
conceptsgetc.

A Achievementthresholdsalignedwith the objectivesof the & w S y 2 d22& IPldn¢
Minimumachievementhresholdsetat 80%of the target

A Subjectto a holding obligation of at least 40% of the remainingsharesfollowing an
authoriseddisposalto covertaxesand socialsecuritycontributions,until the end of his
term of office

No Directors' compensation
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